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Prologue
It takes a village. In Amazon’s case, it takes a coast. 

From Amazon North in Seattle to Amazon South in Huntington Beach – Long Beach, the buzz of 
activity, innovation, and creativity is uninterrupted. Anchored at the tail ends of the 
tech coastline, Amazon begins and ends the conversation--always with something new to think 
about, something new to try, and most importantly, something new that changes the way 
we live.

From Seattle, Amazon went from an online bookstore to owning the e-commerce market, providing 
an array of web services, producing Emmy-winning content, popularizing subscription-based 
service, and much more. 

From Huntington Beach – Long Beach, Amazon continues to spread their breakthrough 
innovations across the world. With access to the largest Port Complex in the US, Amazon 
connects people anywhere from Indonesia to Mali with goods and content.

Despite its remarkable achievements, there is much more coming from Amazon. The settings 
that Amazon selected as its headquarters fuel inspiration. From the coffee shops and 
fresh air in the Pacific Northwest to the balmy breeze and eclectic lifestyles in Huntington Beach – 
Long Beach, there is a constant hum of ideas; the two hubs always drawing new talent from 
across the globe, hungry to discover the next big thing. 

It takes a coast. AMAZON COAST.
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PORTAL TO THE WORLD
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Omne trium perfectum
EVERYTHING THAT COMES IN THREES IS PERFECT
The best-or strongest-things in life come in three. Three branches of government. The primary 
colors. Literature’s Rule of Three. The triangle.

In fact, the triangle is the strongest shape. Any added force is evenly distributed across all 
three sides and not one side is more powerful than the other-all of which provide stability and 
balance.

Amazon requires a city with a trifecta of critical elements that not only gives it a solid foundation 
from which to stand, but also fuels its unprecedented climb to the top.

Amazon Coast has just that.
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DIVERSITY, TALENT, AND INNOVATION

A playground to create what you wish.

sand

The West Coast embodies a powerful set of imagery that aligns with Amazon’s vision and values: 
new frontier, pioneers, and global reach. It has always attracted a pool of creative and skilled 
talent, making the pipeline of human capital immense. Not only is the radius of the highly 
educated workforce voluminous, but also the inherent lifestyle and culture will appeal to prospects. 
The surrounding communities offer the freedom to innovate, embodying the spirit of creativity, 
diversity, and sustainability. This is a coveted location for Amazonians, present and future.

The West Coast is a hotbed of breakthrough innovation: SpaceX, Hyperloop, Tesla, Tinder, 
Hulu, Snap, The Honest Company, Oculus (founded in LA), the entertainment industry, and so on. 
It’s a favorable option for Silicon Valley players looking to make their next move. Beyond A.I. and 
perfecting efficiencies, Amazon can capitalize on the evolutionary culture brewing right here in 
Southern California to connect deeper with consumers and in more meaningful ways.
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GATEWAY AND ACCESSIBILITY

The next big wave of expansion.

sea

Amazon is poised to target the entire world, not merely the US domestic market. An East Coast 
or second regional presence is largely irrelevant. 

A hub in Huntington Beach – Long Beach unifies the entire West Coast, amplifying Amazon’s 
presence and stature. Owning the coastal presence up and down will enable access to the 
emerging Pacific Rim economies.

The country’s largest ports, Long Beach and Los Angeles, are centrally located right here to allow 
for operations and logistics excellence. Proximity to this gateway to the world is unparalleled. 
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CONNECTIVITY AND PRODUCTIVITY

The golden sky’s the limit.

air

Huntington Beach - Long Beach is uniquely positioned at the intersection of Orange 
County and Los Angeles County. With three airports centrally located to headquarters, 
Amazon will take advantage of improved connectivity. Drive twenty minutes to the airport, 
hop on a 45-minute flight to the Silicon Valley or two hours to Amazon Seattle, all within the 
same time zone. The mild Mediterranean climate makes weather-related interruptions  
non-existent. Productivity is simple. 

With both headquarters treated as one holistic entity, the integration of 50,000 new teammates will 
be more seamless and authentic.
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Sand, Sea, and Air fortifies and fuels Amazon’s unprecedented growth. The 

trifecta of elements powers its innovation, gives it the expanse to extend its vast 

reach, lends the necessary connections to make synergies a possibility, inspires 

its workforce to bring their imagination to fruition, and guarantees a future where 

constant improvement and betterment are required.

The Sand, Sea, and Air of Huntington Beach – Long Beach: 

It’s the smart choice.



Mayor Robert Garcia
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Mayor Barbara Delgleize
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Overview

California is the 6th largest economy in the world and the most populous state in the union. There 
are 53 Fortune 500 companies located in the Golden State and three million small businesses. 
California is a global trend-setter in popular culture and politics, the origin of the film industry, the 
bedrock of Silicon Valley and the nation’s leader in environmental sustainability. 

For decades, hundreds of large and small businesses have chosen to locate in California to take 
advantage of everything California has to offer including a premier system of higher education 
that is enviable in the talent it generates. The State of California’s Office of Business and Economic 
Development (GO-Biz) has made it absolutely clear -- California is excited about the opportunity to 
partner with Amazon to take its business to new heights and soar together.

Metropolitan Statistical Area

Located in the Metropolitan Statistical Area of “Los Angeles/Riverside/Orange County, CA,” the 
cities of Huntington Beach and Long Beach (HBLB) represent the best of what California has 
to offer. HBLB residents are truly living the dream. Our unbeatable 300 days of sunny weather, 
more than 17 miles of beaches, diverse activities, world class special events, and proximity 
to major attractions make living the dream an everyday reality. HBLB is inspiring all Dreamers 
and Doers to succeed by offering an environment that is conducive to innovation, creativity, 
and healthy living. Future Amazonians would have no shortage of adventures should Amazon 
choose to make Amazon Coast a reality.

Amazon can access the Los Angeles and Orange County markets within minutes - creating a 
magnitude of opportunities to attract talent from surrounding cities, making HBLB a vital hub in 
the emerging coastal tech corridor that spans from Santa Monica in the north to Newport Beach 
to the south. With access to superior talent, there is no limit to what can be achieved. 

Amazon Coast 

Sites/Building/Time to Operations - The proposed sites and buildings for the future Amazon Coast 
Headquarters (Amazon Sand, Amazon Sea and Amazon Air sites) were chosen with deliberate 
consideration of the unique and dynamic needs of Amazon HQ2. All the sites that are being 

 AMAZON COAST – PORTAL TO THE WORLD

Executive Summary
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presented are within walking distance of dining, shopping, theatres, first class hotels, a host of 
other amenities, recreational opportunities, livable neighborhoods and attractions. 

The Phase One Site, Amazon Sand, is located in Huntington Beach and is ready for business. With 
344,000 square feet of existing buildings and shovel ready entitlements for the construction 
of a second tower and additional buildings, the Amazon Sand campus represents an excellent 
opportunity to achieve the first phase of Amazon’s new headquarters at the required 500,000 sq. 
ft., and up to 1,000,000 sq. ft., if desired.

Phases Two through Four, Amazon Sea (downtown Long Beach), Amazon Sand (Huntington 
Beach-Part Two) and Amazon Air (adjacent to Long Beach Airport) sites offer up to 9,000,000 sq. 
ft. of capacity with downtown Long Beach locations featuring ocean views and accessibility to a 
thriving and urban downtown area, as well as proximity to the Airport. These sites are privately 
owned and extremely viable options with unique amenities and features that will provide variety 
and energy to Amazon’s second headquarters. 

Capital and Operating Costs

State GO-Biz has committed to creating an incentive package for all Amazon RFP respondents in 
California competing for Amazon’s business. Existing incentives, as well as, brand new incentives 
will be submitted to Amazon for consideration with new incentives being unveiled in the Governor’s 
Fiscal Year 2018-19 Proposed Budget. This Statewide package will create a portfolio of business 
friendly initiatives that will help reduce costs. 

HBLB has an incredible business friendly environment. The Chambers of Commerce for both cities 
support this proposal. This package also includes testimonials from local business owners, large 
and small, regarding the advantages of doing business with HBLB. From the rocket launching firms 
of Virgin Orbit and Rocket Lab, to the health care enterprises of Memorial Health Care and Molina 
Health Care, to the surf culture icons such as Quicksilver, local businesses thrive in HBLB and are 
excellent partners with the community and its residents. 

Incentives

At the local level, HBLB has developed a comprehensive toolkit of incentives that can be explored 
and negotiated to help make Amazon Coast a reality. Please note the incentives itemized in the 
proposal are an illustrative sampling of potential incentives and do not represent an exhaustive 
list. In addition, it is important to note that each incentive would require the approval of the City 
Council. We are pleased to report that both cities have a solid history and track record of promoting 
redevelopment and economic development in their communities over the past 40 years, and 
partnering with HBLB is an opportunity like no other. Written Letters of Support from local elected 

officials are included in this package as a testament of their support for Amazon Coast and all it 
has to offer. We Want You!

Education and Labor Force

HBLB with its easy accessibility to a labor force of over 7.3 million in Orange and Los Angeles 
Counties (two of the most populous and desirable counties in the nation), can easily provide a 
steady stream of highly educated workers to fill the projected 50,000 jobs created by HQ2.

With such tech giants as Apple, Google, Facebook and Snapchat headquartered in California, the 
state has long held the reputation for being a mecca for tech talent. With its temperate climate, 
over 17 miles of combined luxurious coastline, diverse population, and close proximity to a large 
number of highly-ranked, tech-focused education programs at all education levels, Amazon 
Coast is uniquely positioned to provide HQ2 with both a steady regional labor force supply and an 
internationally recognized locale that can attract a global workforce with ease. With exceptional 
institutions of higher learning such as University of Southern California, UCLA, UC Irvine, Cal State 
Long Beach, Cal State Fullerton, Cal Tech and so many others, the talent pool in this region is far 
greater than the talent pool of several other states combined.

Southern California’s strong education system attracts students from all over the globe to learn at 
one of its several world-class college campuses- and stay, enticed by the exceptional quality of 
life and job opportunities offered in the Orange County and Los Angeles metropolitan areas. Over 
20 percent of the college graduates in the OC/LA area are international or out-of state students, 
adding to the existing wealth of diversity in the area. Easy access to the abundance of foreign 
and homegrown talent makes the HBLB location the ideal labor pool from which to draw future 
Amazonians.

The proposal also features the potential for unique and creative partnerships between Amazon 
and California State Long Beach, Long Beach City College, Golden West College and the local K-12 
school districts, many with world class STEM programs, to take Amazon’s talent pool to the next 
level. These institutions are ready to prove that HBLB and Amazon are “Better Together.”

Transportation

The cities of Huntington Beach and Long Beach are urban and suburban, ideally positioned as a 
coastal urban campus, and accessible by six major freeways: the 710, 405, 605, 22, 110 and the 91. 
In addition, both cities are easily accessible to the Port of Long Beach, the gateway to the Pacific. 
Domestic and international air travel is available through Los Angeles International Airport, Long 
Beach Airport and John Wayne Airport.

13



The Metro Blue Line connects downtown Los Angeles to the heart of downtown Long Beach, and 
access across Los Angeles and Orange County markets within minutes.  We have Amtrak and 
Metrolink Rail Service, Orange County Transportation Authority and Long Beach Transit that create 
amazing rail/bus opportunities that reach across Southern California. 

Moreover, both Long Beach Transit (a wholly owned subsidiary of the City of Long Beach) and 
the Orange County Transportation Authority have worked with HBLB to explore the development 
of new transit and even new ferry routes, to facilitate connectivity between the Amazon Sand, 
Amazon Sea and Amazon Air campus.

Logistics

Long Beach is the home of the world renowned Port of Long Beach. The Port of Long Beach is one 
of America’s premier seaports, recently recognized as the “Best North American Seaport” at the 
2017 Asian Freight, Logistics and Supply Chain Awards. Trade is valued annually at more than $180 
billion, making it the 2nd largest container seaport in the nation with 3,200 acres. Serving 140 
shipping lines with connections to 217 seaports worldwide, the Port of Long Beach is a logistics 
powerhouse, ensuring your cargo gets to its destination quickly. Nearby, 1.7 billion square feet of 
warehouse and distribution facilities offer Amazon additional support enabling the movement of 
more than 7 million containers in 2015, the second-largest volume in the nation. The Port of Long 
Beach can get Amazon’s cargo to its destinations in middle America, such as Chicago, up to 17 
days faster than competing gateways in Panama and the Suez Canal. 

Cultural Community Fit

Amazon has a global culture with offices in more than 30 countries, and values its diversity of 
employees, customers and vendors along with the innovative thinking driven by this diversity. 
HBLB welcomes all Dreamers and Doers! Huntington Beach residents and visitors travel from all 
parts of the globe, with 15 percent of Huntington Beach’s 3.9 million annual visitors primarily hailing 
from such diverse countries as China, Canada, Mexico, Australia, the United Kingdom, the United 
Arab Emirates, Qatar, Brazil, Japan, Vietnam, Korea and India. 

Of the top 10 largest metropolis in California, only three have the enviable combination of a diverse 
and culturally rich urban landscape with a waterfront location – Long Beach is one of those three 
cities. In March of 2017, the City of Long Beach was ranked the 10th Most Diverse City out of 500 of 
the largest cities in the United States by WalletHub.com. Long Beach ranked particularly high when 
it came to racial, ethnic, and linguistic diversity. HBLB offers an unparalleled and dynamic mix of 
cultures and communities. Long Beach is home to one of the largest LGBT communities and Pride 
Parades in the United States. With such a dynamic range of communities, HBLB is a one-of-a kind 
place to live.

Community Quality of Life

HBLB presents Amazonians with a plethora of housing options to choose from that appeal to all 
walks of life. Amazonians have the option to live in a suburban or a heavily urban environment all 
within reasonable distance of their workplace. Both cities possess a distribution of housing types 
that are not intermingled. This tremendous blend of diverse types of housing creates a true sense 
of community in HBLB. Thanks to the high level of housing diversity, Amazonians will have the 
opportunity to live in historical beach bungalows, modern homes, high-rise luxury apartments, 
charming beachside units, and peaceful single-family homes along Huntington Harbour or Naples 
Canals. 

Amazonians will also have the option to choose if they would like to rent or purchase a home, 
as the home ownership rate in HBLB averages 51 percent. Housing in HBLB is also affordable 
relative to the average regional income. The median household incomes of Huntington Beach and 
Long Beach correspond to their accompanying home cost. HBLB housing values are resistant to 
fluctuation during recession and as such Amazonians would be protected should the economy 
turn sour. Currently, there are over 14,000 vacant units in HBLB, making housing options plentiful 
for Phase One. In addition, HBLB is working with developers to build over 1,000 units in 2018, of 
all sizes and types. The greater Los Angeles and Orange County regions will also provide great 
opportunities for housing for Amazonians with many coastal and inland cities vying for the chance 
to house high charging, creative Amazonians with high paying jobs. 

Sustainability

California holds a global reputation as a leader in the field of sustainability and HBLB stands out 
as exceptional pioneers in the field of environmentalism within this green state. Both cities are 
home to Recycling Market Development Zones (RMDZs), a program that promotes the tenets 
of the circular economy by utilizing the growing supply of recyclable materials to fuel new and 
existing businesses, create jobs, and divert waste from landfills. Illustratively, Long Beach has 44 
programs aimed at reducing the amount of waste sent to landfills and is a recipient of the Nation’s 
Best Solid Waste Management Program award. Huntington Beach has 29 different programs aimed 
at reducing waste sent into the landfill system. 

The focus on sustainability is also demonstrated in the 66 currently LEED certified buildings in 
HBLB. This represents a huge testament to each city’s commitment to reducing the carbon 
footprint. Moreover, the new Long Beach Civic Center complex currently under construction will 
also be LEED Gold certified or better.  

Long Beach was recently recognized by the U.S. Conference of Mayors for its “Energy and Climate 
Protection Efforts” and Huntington Beach recently won 1st Place in the “Wyland’s Mayors Challenge 
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for Water Conservation.” Long Beach was ranked the “10th Most Walkable City in the Nation” by 
Walk Score and is also one of the most bike friendly cities in the nation.  For those preferring 
automobiles, electric vehicle charging stations are readily available throughout both cities at both 
publicly and privately owned facilities.

The Port of Long Beach, the second busiest container port in the country, is “The Green Port,” with 
worldwide acclaim as the most environmentally sustainable port in the entire world. Likewise, the 
Long Beach Airport is known as the “Green Airport” also promoting excellence in sustainability. 
Further, Long Beach Transit has a fleet that is 100 percent green.

Connectivity

The cities of Huntington Beach and Long Beach are well connected. There are numerous 
competitive providers for dark fiber and lit services with respect to enterprise customers. These 
services would be able to meet the needs of Amazon.  There are at least 11 service providers that 
offer a range of services, from dark fiber connectivity to data transport services, with speeds 
that range from 1 Mbps to 100 Gbps. The service providers in Huntington Beach that provide dark 
fiber connectivity are Sunesys and Edison Carrier Solutions. The City of Long Beach has dark 
fiber available at the three proposed Long Beach locations.  For Lit Services, almost all existing 
service providers in Huntington Beach offer enterprise-grade, Ethernet-based services including 
including: AT&T, Atlantic Metro, Level 3, MegaPath, Sunesys, TelePacific, Time Warner Cable 
(Spectrum), Verizon, Windstream, XO Communications, and Zayo. 

Summary

This combination of HBLB urban and suburban amenities, multi-modal accessibility, and adjacency 
to the beautiful Pacific Ocean, makes Amazon Coast the most compelling location for Amazon!  
With the largest port complex in the U.S., Amazon Coast is truly the Portal to the World. Both cities 
enjoy a beautiful, temperate Mediterranean climate, a vibrant and activated Downtown, a public 
and private educational system that is unparalleled nationwide, diverse communities, outstanding 
business friendly climate, a commitment to sustainability and a quality of life that is the foundation 
of our strong and economically thriving urban core. 
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Amazon Coast awaits!
PLEASE HEED THE CALL. DON’T GET LEFT BEHIND. 
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The cities of Huntington Beach and Long Beach are urban and suburban, ideally positioned 
as a coastal urban campus, and accessible by six major freeways: the 710, 405, 605, 22, 110 
and the 91. Both cities are easily accessible to the Port of Long Beach, the Gateway to the 
Pacific. Domestic and international air travel is available through Los Angeles International 
Airport, Long Beach Airport, and John Wayne Airport.

The Metro Blue Line connects downtown Los Angeles to the heart of downtown Long Beach, 
and access across Los Angeles and Orange County markets can be had within minutes. 
We have Amtrak and Metrolink Rail Service through Southern California, Orange County 
Transportation Authority and Long Beach Transit that creates amazing rail/bus 
opportunities. 

For decades, large and small businesses have chosen to locate in Huntington and Long Beach to 
take advantage of its beach lifestyle and mild climate. As the 4th most populous city in Orange 
County and the 2nd most populous city in Los Angeles County, Huntington Beach and Long Beach 
have also created and preserved an enviable stock of historic buildings and an authentic sense 
of place without peer in the region.

Site & Buildings:
Employees can access the Los Angeles and Orange County markets within minutes - creating a 
magnitude of opportunities to attract talent from surrounding cities, making Huntington Beach 
and Long Beach a vital hub in the emerging coastal tech corridor that spans from Santa Monica 
in the north to Newport Beach to the south. In addition, daily air travel is available through Long 
Beach Airport, John Wayne Airport and Los Angeles International Airport, all within 30 miles. The 
Port of Long Beach, the second busiest container seaport in the nation, and the world’s greenest 
port, serves as the region’s gateway to international trade with the Pacific. 

The future Amazon Coast Headquarters (Amazon Sand, Amazon Sea and Amazon Air sites) 
were chosen with deliberate consideration of the unique and dynamic needs of Amazon HQ2. All 
the sites that are being presented are within walking distance of dining, shopping, theatres, first 
class hotels and a host of other amenities, recreational opportunities, livable neighborhoods and 
attractions.

This combination of urban amenities, multi-modal accessibility, and adjacency to the beautiful 
Pacific Ocean, makes the cities of Huntington Beach and Long Beach a compelling location 
for Amazon. The Amazon Coast strategy is truly the Portal to the World. Both cities enjoy a 
beautiful, temperate Mediterranean climate and a vibrant and active downtown, creating a 
foundation for a strong and thriving urban core.

 SAND-SEA-AIR CAMPUS
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Site Requirements Amazon Sand Amazon Sea Amazon Air

Addresses 5301 Bolsa Ave – HB
1 World Trade Center and  
1 & 11 Golden Shore – LB

2400 & 2401  
E. Wardlow Ave – LB

Proximity to Population Center
> 3 million people within  

10-mile radius
> 3 million people within  

10-mile radius
> 3 million people within  

10-mile radius

Proximity to  
International Airport 

(Within Approx. 45 Minutes)

3 Airports  
within 45 minutes 

Los Angeles  
International Airport

3 Airports  
within 45 minutes 

Los Angeles  
International Airport

3 Airports  
within 45 minutes 

Los Angeles  
International Airport

Proximity to major highways  
and arterial roads 

(Not more than 1-2 Miles)

Close to major arterial roads  
to provide optimal access

Adjacent to major roadways  
and within 2 miles to I-405

Adjacent to major roadways and within 
a half mile to I-710 

Adjacent to major roadways and I-405

Access to mass transit 
(At site)

Direct access to rail, train,  
subway/metro, bus routes

Buses/Shuttles from site  
to Transit Hub 3.2 miles and to Metrolink 

and Amtrak

0.04 miles to Blue Line,  
Buses/Shuttles adjacent

Buses/Shuttles from site  
to Transit Hubs, adjacent to Long Beach 

Airport

Building Requirements Amazon Sand Amazon Sea Amazon Air

Initial Square Foot Requirement 
(500,000 + sq. ft.) 

Phase I (2019)
1,075,000 sq. ft.

Total Square Foot Requirement 
(Up to 8,000,000 sq. ft.) 

Beyond 2027
4,000,000 sq. ft. 2,075,000 sq. ft. 4,000,000 sq. ft.
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AMAZON SAND - BOEING PARCELS

APN ACRES

195-111-01 1.55

195-111-02 1.56

195-111-04 1.11

195-111-05 1.56

195-111-10 3.29

195-111-11 0.96

195-111-15 6.99

195-111-26 2.21

195-111-27 1.62

195-111-28 0.56

195-111-39 5.62

195-111-54 7.13

195-111-55 108.24

195-111-56 21.53

Total 163.93

AMAZON COAST  
There are three proposed sites within    Amazon Coast Headquarters as follows:

Amazon Sand Campus (Huntington Beach)

5301 Bolsa Avenue

• Size: 164 acres
• Current Zoning: SP11 (McDonnell Centre Business Park  

Specific Plan
• Land Use: Industrial/Commercial
• Maximum Buildable Square Footage: 5,400,000
• 2.5 Miles to Golden West Transportation Center
• 8.8 Miles to Downtown Huntington Beach
• 30 Miles to Downtown Los Angeles
• Fiber at site and along streets
• Current Owner: The Boeing Company
 

5301 Bolsa Ave.

Astronautics Ln.

14600
Bolsa Chica St.

14850
Bolsa Chica St.

14900
Bolsa Chica St.

5050
Skylab Rd.

Rancho Rd.

Bolsa Ave.

5301 Bolsa Ave.

Bo
ls

a 
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a 

St
.

As
tr
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s 

Ln
.
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lta
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n.

Skylab Rd.
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AMAZON AIR - C-17 BOEING

APN

7149003018

7149006053

Total

ACRES

22

50

72

2401 E. Wardlow Rd.

2400 E. Wardlow Rd.

E. 36th St.

E. Wardlow Rd.

E. 36th St.

405 Fwy.
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Amazon Air Campus (Long Beach)

2400 and 2401 E Wardlow Road

• Site Size: 72 acres
• Current Zoning: PD-17
• Land Use: General Industry
• Maximum Buildable Square Footage: 4,000,000
• 1.70 Miles to Metro Blue Line
• 5 Miles to Downtown Long Beach
• 20 Miles to Downtown Los Angeles
• Dark fiber adjacent to the site
• Current Owner: The Boeing Company
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AMAZON SEA - WORLD TRADE CENTER

APN

7278002009

Total

ACRES

4.10

4.10

W. Ocean Blvd.

1 World Trade Center
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W. Broadway

W
or

ld
 T

ra
de

 C
en

te
r

Amazon Sea Campus (Long Beach Waterfront) 

1 World Trade Center

• Site Size: 4.1 acres / 4.2 acres
• Current Zoning: PD-30/PD - 6
• Land Use: Mixed Use
• Maximum Buildable Square Footage: 1,037,500 
• 0.42 miles to Metro Blue Line
• 21 Miles to Downtown Los Angeles
• Fiber attached to the site
• Current Owner: Greenlaw Partners 
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AMAZON SEA - GOLDEN SHORE

APN

7278002009

7278002010

Total

ACRES

2.42

1.80

4.22

1 Golden Shore

W. Ocean Blvd.

Go
ld

en
 S

ho
re

11 Golden Shore

W
. Shoreline Dr.

Amazon Sea Campus (Long Beach Waterfront) 

1 & 11 Golden Shore

• Site Size: 4.1 acres / 4.2 acres
• Current Zoning: PD-30/PD - 6
• Land Use: Mixed Use
• Maximum Buildable Square Footage: 1,037,500 
• 0.42 miles to Metro Blue Line
• 21 Miles to Downtown Los Angeles
• Fiber attached to the site
• Current Owner: Keesal, Young & Logan
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Site Descriptions

The total buildable square footage of the Amazon Coast Sea-Sand-Air Campuses combined 
is estimated 10 M+ sq. ft. on 244 acres. These sites can host high-rise office buildings (new 
and remodeled), unique re-use of former aviation buildings and ideal sites for smaller creative 
complexes with ample courtyard/landscaped areas. These locations make for a vibrant and 
sustainable urban/suburban campus for Amazon. These three locations have good walkability 
qualities; solid transit options and plentiful bike trails/lanes. The City of Long Beach also has a bike 
share program that includes 400 bikes and 60 bike stations throughout the city. 

Land Use

The land use designations on the campus sites are mixed use and general industrial, which permit 
office, industrial, commercial, hotel and mixed use - providing Amazon a wealth of options for a 
flexible campus configuration. 

The multi-model Public Transit opportunities include: Long Beach Transit (LBT) and Metro Blue Line, 
both with transit hubs in Downtown Long Beach and accessibility to the Amazon Sea Campus. 
These transit hubs also connect to the Orange County Transit Authority (OCTA) bus system, 
including the Golden West Transit Center that is located in close proximity to the Amazon Sand. 
This hub connects to Amtrak and Metrolink throughout Orange County.  

From graphic designers to co-working spaces, offices across Huntington Beach and Long Beach 
are becoming places that reflect the diversity of the workforce and its creative capital. These 
office spaces - open and colorful - include amenities like libraries, outdoor hangout areas, 
collaboration tables, and art pieces to inspire Amazonians making the Sand-Sea-Air Campus a 
formidable location to attract talent to Amazon.
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PHASE I:  
500,000 TO 1,000,000 SQ. FT. 

Amazon Sand Campus 

Owned by the Boeing Company, and located at 5301 Bolsa Avenue in Huntington Beach, the 
proposed site is available in 2018. To be sold at fair market value, the site is zoned within a specific 
plan (McDonnell Centre Business Park) that requires no additional entitlements or environmental 
review. We are pleased to report the Specific Plan allows building by right. The site is 164 acres in 
total, however, the Phase One site with existing and entitled buildings and facilities totals 1,075,000 
sq. ft. and 31 acres.  

Additional details regarding the site include:

• Existing 8 story office building - 233,000 sq. ft.
• Existing 5 story Conference Center – 51,200 sq. ft.
• Entitled for a 12 story building – 345,000 sq. ft.
• Entitled building square footage – 445,800 sq. ft.
 
Permitting 

Tenant Improvements - Existing buildings only require building plan check which would be 
generally processed within:

• 20 days - 1st plan check
• 10 days - 2nd plan check
• 5 days - 3rd plan check (if needed):

Entitled Buildings – Since the buildings are entitled there are no environmental reviews required. 
Only a site plan review by the Community Development Department is required, which would be 
completed within 45 days and processed concurrent with the Building Plan Check. 

All infrastructure is already located on the site, including fiber and ample cellular coverage 
inclusive of all major carriers.

A City staff “Red Team” would be assigned to expedite the plans through the process. There are no 
foreseeable issues with the development of the site.

PHASE II:  
1,000,000 TO 2,000,000 SQ. FT. 

Amazon Sea Campus 

Owned by Greenlaw Partners and Keesal, Young & Logan, the Long Beach Waterfront properties 
comprising the Amazon Sea campus are located in the center of the Downtown area at the World 
Trade Site and Golden Shores Site and total up to 2,075,000 sq. ft.

The site is zoned within a Planned Development PD-30 (high intensity employment, mid/high rise 
residential, cultural, entertainment quality mixed use development) and PD–6 (high quality mixed 
use development). Associated environmental review would be concurrent with entitlements. 

Additional details regarding the site include:

• Existing 6 story office building - 103,634 sq. ft.
• Existing 2 story office building – 32,000 sq. ft.
 
Permitting 

PD–30: Allows approximately 6-9 months for entitlements. Associated environmental review to 
ensure consistency with the Downtown Plan would need to be prepared. Environmental would be 
concurrent with the entitlements.

PD–6: In order to change the desired ground floor area of the office, a Zone Change, new Master 
Plan, associated environmental review would need to be prepared and approved by the City 
Council. Allow for 9-12 months to achieve proper zoning. 

All infrastructure is adjacent to the site, including fiber and ample cellular coverage including all 
major carriers.

No foreseeable hurdles are anticipated. The City has a dynamic multi-disciplinary development 
team that will work to overcome any hurdles that may arise and assist to expedite the project.
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PHASE III: 
2,000,000 TO 3,000,000 SQ. FT.

Amazon Sand Campus 

Owned by the Boeing Company, the remainder of this site located on Bolsa Avenue in Huntington 
Beach, totaling 133 acres, will be available in 2018 - 2020. To be sold at fair market value, this site 
is a prime location for Amazon’s second headquarters.

The site is zoned within a specific plan (McDonnell Centre Business Park) that requires no 
additional entitlements or environmental review. The Specific Plan allows building by right. 

The Amazon Sand Campus provides a mix of 10 existing buildings that consist of manufacturing 
hangers to a campus cafeteria that can be creatively renovated and up to an additional 2,000,000 
sq. ft. for a total of 4,000,000 sq. ft. The site currently includes 2 ball fields, 2 tennis courts, a 
basketball court, and a fitness center. 

Permitting 

Tenant Improvements - Existing buildings only require building plan check which would be 
processed within:

• 20 days – 1st plan check
• 10 days – 2nd plan check
• 5 days – 3rd plan check (if needed)

New Building – Entitled/no environmental review required, site plan review by Planning within 45 
days and may be processed concurrent with Building Plan Check. 

All infrastructure is already located on the site, including fiber and ample cellular coverage 
inclusive of all major carriers.

A City staff “Red Team” would be assigned to expedite the plans through the process. There are no 
foreseeable issues with the development of the site.

PHASE IV/BEYOND:  
UP TO 8,000,000 SQ. FT.

Amazon Air Campus 

Owned by the Boeing Company, they are relocating away from site and is available in 2018. To be 
sold at fair market value, this site is a prime location for Amazon’s second headquarters.

The site is zoned within a Planned Development PD-19 which is General Industry with building 
height restrictions. It is adjacent to the Long Beach Airport.  

The Air Campus currently has two large industrial buildings on the site that can be reused/tenants 
improvements or new construction on the site. 

Permitting 

A Zone Change and associated environmental review to allow for additional development 
capacity (and probably traffic-related infrastructure as well) would be needed to be prepared and 
approved by the City Council. Allow 9-12 months to get the zoning in place. Allow 12-18 months for 
environmental. 

All infrastructure is adjacent to the site, including fiber and ample cellular coverage including all 
major carriers.

No foreseeable hurdles. The City has a dynamic multi-disciplinary development team that will work 
to overcome any hurdles that may arise and assist to expedite the project.
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PUBLIC PRIVATE PARTNERSHIPS

We are your partners. The cities could consider contracting with a development partner to assist 
in the purchase, design and construction of the Amazon Coast in a public private partnership. 
An example of one such development partner that has engaged in a unique public-private 
partnership with HBLB is Plenary Edgmoore for the new Civic Center and Port Headquarters in 
Long Beach, California.

The New Long Beach Civic Center Project will bring to downtown a revitalized civic core to serve 
local residents and businesses, attract visitors and provide safe and efficient city operations to 
serve the citizens of Long Beach. The $520 million, design-build-finance-operate-maintain civic 
center will replace the old city hall and provide efficient new offices for the Port of Long Beach, a 
new city library and a retail marketplace and public park that will serve residents and visitors of 
Long Beach for years to come.

Master plan design

Plenary Edgemoor Civic Partners began its exploration of the Long Civic Center by talking to 
residents from the many neighborhoods of Long Beach. The residents of Long Beach are seeking 
a city center with a heart…one to be proud of. The design achieves a place where the diversity and 
richness of Long Beach comes together in one new civic center.

The simple elegance of the New Civic Center plan brings new state-of-the-art facilities, new 
residents and new vitality to Long Beach to make the Civic Center a place that’s truly “of and for 
the people of Long Beach.”

Below are photos depicting this state of the art public private partnership that will 
completely revitalize the Civic Center, located adjacent to Amazon Sea.

 Port Authority

 city hall

 residential

 hotel

 market place

 library

 lincoln park

 civic plaza corridor

COLOR KEY
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WE want you! The State of California is creating a specialized package to assist Amazon to 
select Amazon Coast. In addition to the State of California’s customized incentive package, a 
variety of local government incentives can be provided for businesses to locate or relocate to 
Huntington Beach (HB) and Long Beach (LB). Incentives may be financial in nature, as well as a 
commitment on the part of both cities to streamline and expedite the planning and entitlement 
processes for Amazon. 

Initial Cost and On-going Cost of Doing Business

The subject properties in the bid package are all owned by a private party and would need to be 
purchased by Amazon; however, the City would provide any assistance necessary to help achieve 
success for all parties in the real property negotiations. In California, property value is consistently 
increasing. By purchasing land, Amazon would have an outstanding asset that continues to 
appreciate year after year, decade after decade. As part of our Incentive Package, several of the 
incentives provided for your consideration could assist in alleviating Amazon’s total costs. 

Both Huntington Beach and Long Beach score well in the Cost of Doing Business. The business 
license for both cities has a base tax and a small charge for additional employees. Unlike other 
cities, neither city charges a gross receipts business license tax. More importantly, both cities 
manage their own water and sewer departments at the local level, and provide some of the 
lowest prices for utilities in the region.. Some of the most creative conservation programs in the 
State provide streamlined rebates for high-efficiency appliances, irrigation controllers, and other 
innovative devices that lower operating costs for local businesses. Further, Long Beach is one of 
just a few cities that owns its own gas utility, providing further ability to be expedient and agile 
which results in lower prices for local businesses. 

Staff from Huntington Beach and Long Beach will work with all of the utility companies to do annual 
utility audits to assist Amazon in the lowering of costs associated with your campus. Our goal is to 
become the most business and environmentally friendly region in the world by making it easy to 
conserve, and we are here to help your bottom line!

Incentives

The incentives listed below are illustrative and are not binding or exhaustive. They do, however, 
provide a robust toolbox for HBLB to work with Amazon to achieve considerable savings. With 
the rich legacy of redevelopment in California, both Huntington Beach and Long Beach have vast 
experience with providing provocative development incentives to businesses and developers 
alike to spur the local economy. These potential local incentives, combined with the State’s 
customized incentive package, create a compelling portfolio of benefits making Amazon Coast a 
viable and attractive location.   

Property Tax

Numerous property tax incentives can be considered for a relocation of this magnitude. HBLB has 
a solid history of entering into Property Tax Sharing Agreements of varying forms for significant 
new development projects. Both cities have provided millions of dollars in incentives to redevelop 
and revitalize their cities over the past 40 years, since the establishment of redevelopment in 
California.

One option is for HBLB to Establish a Tax Increment Finance District (TIF). A portion of the district’s 
revenue from property tax (as a result of an increase in property tax due from the increase in 
value), such as 50 percent above the existing tax base, could be set-aside for the TIF to assist 
in development costs, infrastructure costs and/or for future area investments, similar to many 
redevelopment agreements adopted in recent years.  

Here is an example using the Amazon Sand HB site and the Phase I estimated Amazon capital 
investment ranges provided.  

Incentives/Capital & Operating Costs
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AMAZON SAND HB

Current Value    $130,432,669 
Property Tax Collected by City   $1,304,326 
Future Value   $300 - $600 million 
Property Tax Collected by City   $3 - $6 million 
Potential Property Tax Increase   Up to $0.8 million to $2.3 million

Example using Amazon Air LB site and Phase 4 estimated Amazon capital investment ranges 
provided.

AMAZON AIR 2400 E. WARDLOW LB

Current Value   $39,294,048 
Property Tax Collected by City   $392,940 
Future Value   $300 - $600 million 
Property Tax Collected by City   $3 - $6 million 
Potential Property Tax Increase   $1.3 to $2.8 million

AMAZON AIR 2401 E. WARDLOW LB

Current Value   $38,800,000 
Property Tax Collected by City   $388,000 
Future Value   $300 - $600 million 
Property Tax Collected by City   $3 - $6 million 
Potential Property Tax Increase   $1.3 to $2.8 million

The TIF funds could be used for the cost of the initial development and/or infrastructure 
improvements. The funds could be dispersed in bi-annual increments starting after the first year 
of occupancy or used for new future infrastructure improvements throughout the district or a 
combination of both. As demonstrated above, the potential TIF fees based upon the hypothetical 
sale of the Amazon Sand and Air sites could net between $3.4 to $7.9 million at full build-out, 
based on past history.  

In the City of Long Beach, the Capital Investment Incentive Program (CIIP) Property Tax Sharing 
program has been used to help businesses grow, returning as much as 75 percent ofthe property 
tax increase to the business for up to 15 years. Amazon can have confidence in the City’s history 
of implementing these types of programs, and that the City is willing to share in the cost of capital 
improvements that bring jobs and economic development to the region.

Additional information will need to be made available by Amazon to determine the best approach 
for establishing a TIF, CIIP or other property tax sharing incentive and would need to take place 
during the negotiation phase of the RFP and would be subject to governing body approval. 

TOT Investment Program 

According to CVent (the leading source for on demand web-based hospitality analytics), the 
following statistics for hotels available in Huntington Beach and Long Beach are as follows:

City Total Hotels Total Rooms
Avg. Daily 
Rate (ADR)

Tot Rate

Huntington Beach * 20 2,506 $162 10%

Long Beach ** 32 4,525 $133 12%

The establishment of a Transient Occupancy Tax (TOT) Investment Agreement could provide a 
portion of TOT revenue to be invested into public infrastructure and services benefit the community 
surrounding the Amazon campus, based on the total number of rooms reserved by Amazon, or 
your employees, over a 10 to 20-year period. For example, a TOT revenue sharing program would 
be limited to hotel room nights from Amazon usage in either Huntington Beach or Long Beach. 
The investment program could be dispersed in annual increments starting the first year after 
occupancy based on using the annual 233,000 room nights reserved at the Seattle headquarters 
as a guide.

City Rm/Nt ADR TOT Rate Yrly TOT Rev

Huntington Beach 116,500 $162 10% $1,887,300

Long Beach 116,500 $133 12% $1,859,340

The above scenario is based on splitting the annual room nights reserved at the Seattle location 
(233,000) between Huntington Beach and Long Beach. Factoring in the average daily room rate 
and the transient occupancy tax rate for each city, the estimated TOT revenue that Amazon would 
be contributing is $3.7 million annually (when full operation commences). 

*An additional 4% TOT Assessment funds Visit Huntington Beach for marketing and promotions. 
**An additional 3 percent TOT assessment for downtown hotels fund the City’s marketing and promotions.
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TOT revenue would be invested annually after a baseline threshold increase (mutually agreed 
by both Amazon and cities) has been achieved. This could potentially net $900,000 annually 
to programs and services that benefit Amazon and the surrounding community, assuming a 25 
percent share above the base, as an example. 

Sales Tax Sharing Agreement

A survey conducted by the International Council of Shopping Centers provided a study of U.S. 
workforce spending habits and it was determined that the average U.S. worker in a suburban 
region spends approximately $146 weekly. 

Based on that information the following assumptions have been made for Amazon:

Total Employees Avg. Weekly Spendings Total Yearly Spending

50,000 $146 $365,000,000

The above scenario assumes the average weekly spending includes restaurants (full, quick, and 
casual service restaurants), and Goods and Services (department, grocery, drug stores, etc.). 
Factoring in the average weekly spending and using an average of fifty weeks per year, there is a 
potential for Amazon employees to provide an additional $365,000,000 in annual sales, without 
including online or transportation purchases. 

Bradley Burns Sales Tax revenue of 1% that would flow back to cities related to this positive 
economic impact, would be $3.65 million in this example. Over a 10-year period, the increase in 
sales tax revenue would be substantial, at $36.5 million. 

A negotiated Sales Tax Sharing Agreement could provide a rebate to Amazon for the sales tax 
increase related to the economic impact of new employee local spending. A 10% rebate would 
equal $3.65 million. The payout could be dispersed in annual increments starting the first year 
after occupancy and based on the actual number of new employees added to the local economy.   

Capital Improvement/Tax Sharing Agreement

In cooperation with the project’s master developer, provide an incentive that shares a portion of 
the use and sales tax received from construction and tenant improvement activities for all three 
building construction phases. As one of the conditions of approval granted during the entitlement 
process, both e cities would require that contractors obtain a “Construction Site Sub-Permit” 

which would provide a way for qualifying purchases by qualifying contractors and subcontractors 
to be allocated to either city. 

Through an operating covenant, the city can share a portion of the sales and use tax received 
through Amazon’s construction and capital purchases. The city can make the requirement through 
a condition of approval with the developer. The developer would need to make it a requirement with 
their contractors and subs. The ability to collect tax hinges on whether the contractors qualify 
based on the ability to obtain a construction site sub-permit. Amazon presently does this with 
many of their fulfillment centers in California. More information will need to be obtained by HBLB, 
specifically dealing with naming the Master Developer and understanding more information about 
the various contractors that will be involved with the build out of the project.

These types of Agreements have been used by both cities, in fact HBLB have provided over 12 
Sales Tax Sharing Agreements ranging between 20 to 30 years and sharing a portion of sales tax 
revenue. Staff would complete a detailed proposal to establish the full value of this benefit based 
on the number and size of buildings constructed.

Southern California Edison (SCE)  
Incentives (Utility)

Since its inception in 1992, SCE Economic Development Services offers one-on-one, specialized 
consulting at no cost to the business. They work to assess overall needs and develop a package 
of incentives, tools, programs, and cost-effective services that can reduce the cost of doing 
business in California.

After occupancy, through the use of SCE’s Economic Impact Analysis Tool, a model is created to 
provide up-to-date fee structure projections and calculates revenues the local government may 
receive from the impact of the new facilities. By working with SCE, a portion of those revenues 
could be shared with Amazon over a 10-year period and dispersed annually starting the first year 
after occupancy. 

More information will need to be obtained from Amazon, by SCE to provide a baseline incentive 
estimate and provide the most accurate incentive estimate SCE will need to be involved in the 
early stages of the site and floor planning. 

Additionally, SCE offers a specialized program that aims to reduce energy costs through the design 
or rehabilitation of an existing building. SCE’s Savings By Design program offers cash incentives 
and technical assistance to help to maximize energy performance in commercial construction 
projects, including:
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• Up to $150,000 in building owner incentives.
• 10% bonus incentive opportunity, in addition to the building owner incentive.
• Up to $50,000 in design team incentives.
• Design assistance services and resources matched to the project needs.

Amazon Coast Concierge Service

In order to expedite and streamline permitting, plan check and inspection services, a dedicated 
“Red Team” including staff from all relevant city departments involved in the land-use entitlement 
and development processes, would be assembled. This Red Team would assist during the 
entitlement approvals all the way through to the issuance of the Certificate of Occupancy would 
be assembled. More importantly, the Amazon Concierge Director would be your go-to person, 24 
hours a day, 7 days a week, to be your dedicated Business Advocate. 

Your Amazon Coast Concierge will pull together a team representing the departments critical to the 
Amazon project that will provide detailed analysis and review of necessary tenant improvements 
or new construction plans before they are formally submitted to the city. The process has been 
proven to save applicants money and time by reducing the number of plan check revisions and 
developing a reasonable project timeline.  

Amazon Studios Prime Service

HBLB has extensive experience with the film industry with Hollywood located in its backyard. Both 
cities have an extraordinary filming inventory and repertoire including the recent Academy Award 
Winning “LaLa Land.” Filming in both cities is a great source of revenue for this highly specialized 
niche area. HBLB permitting staff will seek approval to provide Amazon Studios Priority #1 status 
and streamline film permitsand provide dedicated filming staff to assist Amazon Studios with 
related filming as needed. 

Visitor Concierge Conference Services

Visit Huntington Beach and the Long Beach Convention and Visitor’s Bureau will assist Amazon 
with dedicated staff to book all conferences that are held in Huntington Beach or Long Beach. 
These services could include negotiations with the local hotels/convention space, securing 
transportation, and assistance with conference and family activities – such as a surf lesson 
with Surfing Legion Peter T. Townend, gondola rides in the Naples channels, Rainbow Harbor or 
Huntington Harbor and Stand-Up Paddle Boarding in the Harbors. 

Infrastructure Investment Plan

HBLB have an aggressive $275 million infrastructure investment plan currently underway. 
Investing in our infrastructure means we are putting our money where our mouth is – and investing 
in ourselves.

Workforce Development On-the-Job Training (OJT) Subsidy 

The City of Long Beach administers the Pacific Gateway Workforce Investment Network (PGWIN) 
on behalf of the Region. In some cases, up to 90 percent of a new worker’s wage rate can be 
reimbursed. This program offers a unique opportunity for Amazon to reduce its labor cost, 
which likely comprise a significant portion of the company’s initial hiring and operating costs. 
Additionally, PGWIN works closely with the Unified School District, City College, and University to 
align curriculum with the needs of businesses in the area. PGWIN would work closely with Amazon 
to connect with workforce development pipelines, including the regional colleges and universities 
to develop long-term solutions to the development and retention of talent.
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Workforce Hiring & Recruiting Support 

Both cities will assist in the screening, interviewing, skill assessment, and marketing to assist 
businesses to recruit and build their workforce. The vast array of local colleges and universities 
will provide a great opportunity to facilitate these efforts.

Timing and Processing of Incentives 

State of California – The Honorable Edmund G. Brown Jr. has pledged the State’s full support for 
the Amazon Headquarters. In addition to the current State incentives, the Governor will present 
as part of his January 2018 budget package additional incentives for job creation for the second 
Corporate Headquarters. The current APPROVED incentives from the State includes: California 
Competes Tax Credit, New Employment Credit, Employee Training Panel, California Infrastructure 
and Economic Development Band CLEEN Center, Industrial Development Bonds. These programs 
have multiple application periods and are fully funded. 

HBLB - The cities of Huntington Beach and Long Beach are the prime location for the new Amazon 
Coast Headquarters. Once our bid is considered, any and all potential incentives would need to be 
review, finalized and approved by each city’s respective City Council. The final package would be 
developed working with Amazon’s team to ensure it is a win-win scenario.  HBLB staff would work 
diligently to expedite approvals with each City Council.
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AND LAST BUT NOT LEAST….  
AMAZON COAST’S QUALITY OF LIFE = Priceless
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“DREAMERS & DOERS”
Huntington Beach and Long Beach, with their easy access to a labor force of over 7.3 million in 
Orange and Los Angeles County (two of the most populous and desirable counties in the nation), 
the “Amazon Coast” can easily provide a steady stream of highly educated workers to fill the 
projected 50,000 jobs created by HQ2.

Ability to attract and retain talent

With such tech giants as Apple, Google, Facebook and Snapchat headquartered in California, 
the state has long held the reputation for being a mecca for tech talent. With its temperate 
climate, over 17 miles of combined luxurious coastline, diverse population, and close proximity to 
a large number of highly-ranked, tech-focused education programs at all education levels, and 

convenient accessibility to both the Los Angeles and Orange County workforce, HBLB is uniquely 
positioned to provide HQ2 with both a steady regional labor force supply and an internationally 
recognized locale that can attract a global workforce.

Southern California’s strong education system attracts students from all over the globe to learn 
at one of its several world-class college campuses- and stay, enticed by exceptional quality of 
life and job opportunities offered in the Orange County and LA metropolitan areas. Over 20% of 
the college graduates in the OC/LA area are international or out-of state students, adding to the 
existing wealth of diversity in the area. Easy access to the abundance of foreign and homegrown 
talent makes the Huntington-Long Beach location the ideal labor pool from which to draw Amazon’s 
future employees.
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2016 Occupational Employment Statistics from Bureau of Labor Statistics 
Los Angeles Region (Los Angeles – Long Beach – Anaheim)

Occupation Employment % Increase from 2015 Annual Mean Wage
Mean Wage % Increase  

from 2015

Management Occupation 330,970 1.10% $128,530 0.60%

Business and Financial Operations Occupations 352,020 1.30% $80,630 0.70%

Computer and Information Research Scientisits 1,100 34.50% $116,680 4.70%

Computer Systems Analysts 19,850 5.90% $93,800 1.30%

Information Secruity Analysts 2,650 6.70% $104,250 1.50%

Computer Programmers 11,560 8% $86,710 1.70%

Software Developers, Applications 26,840 5% $111,870 1.10%

Software Developers, Systems Software 21,780 7.30% $118,650 1.90%

Web Developers 8,660 6.70% $75,750 2%

Database Administrators 4,110 4.90% $92,200 1.70%

Network and Computer Systems Administrators 14,780 3.70% $89,200 1.20%

Computer Network Architects 4,630 9.60% $114,580 1.90%

Computer User Support Specialists 23,170 4.60% $57,720 1.20%

Computer Network Support Specialists 6,170 7.70% $73,920 1.80%

Computer Occupations, All Other 9,750 6.70% $83,740 1.80%

Lawyers 32,980 4.20% $165,350 2.80%

Office and Administrative Support Occupations 982,470 0.80% $40,590 0.50%
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Occupation Employment % Increase from 2015 Annual Mean Wage
Mean Wage % Increase  

from 2015

Management Occupation 100,990 1.50%  $131,200 0.90%

Business and Financial Operations Occupations 109,150 2.10%  $80,570 1.30%

Computer and Information Research Scientisits 150 17.80%  $85,210 11.20%

Computer Systems Analysts 5,480 7.30%  $94,500 1.90%

Information Secruity Analysts 850 15.20%  $103,440 3.20%

Computer Programmers 3,880 11.9%  $81,970 4.00%

Software Developers, Applications 10,660 7.7%  $118,670 1.90%

Software Developers, Systems Software 8,200 14.00%  $120,990 2.70%

Web Developers 2,620 13.80%  $76,200 4%

Database Administrators 1,580 9.50%  $85,680 2.40%

Network and Computer Systems Administrators 4,850 6.60%  $88,300 2.50%

Computer Network Architects 1,800 12.60%  $107,180 3.00%

Computer User Support Specialists 7,490 5.70%  $59,050 2.20%

Computer Network Support Specialists 1,940 15.10%  $71,700 3.10%

Computer Occupations, All Other 3,090 11.40%  $86,720 2.60%

Lawyers 7,570 8.60%  $160,880 4.70%

Office and Administrative Support Occupations 263,330 1.30%  $40,920 0.9%

2016 Occupational Employment Statistics from Bureau of Labor Statistics 
Orange County Region (Anaheim – Santa Ana – Irvine)
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Pacific Gateway

The Pacific Gateway Workforce Investment Network is a public agency that serves the Long 
Beach, Signal Hill and Los Angeles Harbor communities and maintains a database of skilled and 
transitioning workers across all key industries in the area. Companies can obtain candidates that 
are work-ready and possess key job-related skills. In return for facilitating “on-the-job” training 
for new employees hired through the program, Pacific Gateway will reimburse a percentage of the 
wages paid to the employee for up to a maximum of a six-month period.

Opportunity to hire software development engineers,  
recurring sourcing opportunities

A study by CBRE, a real estate brokerage that assists California technology companies acquire 
office space, shows Los Angeles and Orange counties produced over 45,000 college graduates 
with tech-related degrees between 2010-2015. Several of these graduates come from the 
California Institute of Technology and the University of California Los Angeles, reputed to be 
the No. 3 university in the world, and No. 1 public university, respectively on a worldwide survey, 
according to the most recent World University Rankings published by Times Higher Education 
World University Rankings. Notably, the headquarters of the State University system, the State 
University Chancellor’s Office, governing the State’s 23 campuses and programs is located in 
Long Beach. The State University system is part of California’s three-system tertiary education 
program, which includes the University of California (UC) system and the California Community 
Colleges system, and is considered to be the most comprehensive and advanced postsecondary 
education system in the world. Several of the schools included in the state’s education program 
are located in or near the HBLB metropolitan area. A few of the noteworthy public and private 
universities are highlighted below:

California State University, Long Beach (CSULB)

One of the most academically competitive universities in the award-winning 
state university system, CSULB has over 38,000 students, including more than 
5,300 graduate and doctoral students, and nearly 2,500 faculty. The CSULB 
Center for Innovation in Trade and Transportation, and the CSULB Engineering 

Innovation Challenge are part of the university engineering program, which consistently ranks 
within the US News & World Report’s Top 50. CSULB also boasts a leading computer science 
program, including both Bachelor’s and Master’s degrees in computer engineering, with emphases 
in web technologies and applications. 

Long Beach’s relationship with its university will be further cemented through two major 

developments: the CSULB Downtown Village which will include student housing and facilities in a 
22-story tower and complex, and Broadway Block: a new tower and historic building renovation 
to house the university art galleries and design programs, which together graduate more art 
students than any other California state university. Both are slated for construction in 2018. As an 
institution that deeply understands the value of economic development, Cal State Long Beach is 
eager to work with Amazon to help create an innovative public/private partnership that connects 

the region’s talent pool with your long term needs for a recurring source of 
creative, educated and high achieving workers. 

Long Beach Promise - A national model in educational access, the Promise 
expands access to Long Beach City College and CSULB among graduates from the Long Beach 
Unified School District (LBUSD) by guaranteeing admittance and scholarship opportunities to 
students that meet admission requirements. Further, the Promise aligns educational pathways 
through the K-12 system to prepare students for success in various careers, including computer 
science, goods movement and logistics, and business administration. 

California State University, Fullerton (CSUF)

U.S. News & World Report ranked Cal State Fullerton 
among the nation’s “most innovative” institutions. The College of Engineering and Computer 
Science offers software engineering, electrical engineering, computer science and environmental 
engineering. Notably, the Mihaylo College of Business and Economics holds a dual accreditation 
for both Business Administration and Accounting by the Association for the Advancement of 
Collegiate Schools of Business (AACSB), a feat achieved by only 8% of colleges worldwide.

With sponsorship from Raytheon in 2012, CSUF launched the Women in Computing and Engineering 
program, an outreach program geared towards motivating young women to enter the engineering 
and computer science fields. The program offers extra academic and support services, leadership 
opportunities, site visits to companies, and exposure to women industry and faculty mentors, 
creating an ideal environment for the growth of women in the engineering industry.

For future generations, Engineering Innovation (EI) is summer program for High School Students 
brought to Orange County through a partnership between John Hopkins University and California 
State University Fullerton. Over the four to five week course, participants complete lab activities 
in computer engineering, chemical engineering, electrical engineering, material science and civil 
engineering.
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University of California, Irvine (UCI)

The Henry Samueli School of Engineering, located in Orange County, serves 
more than 4,000 students with 12 undergraduate and 10 graduate programs in 
biomedical engineering, chemical engineering, electrical engineering & 
computer science, mechanical & aerospace engineering, and civil engineering. 

Ranked #9 in public universities in the US by U.S. New & World Report, the campus has an impressive 
diverse student body size of over 34,000 students. The U.S. Department of Education named UCI 
a Hispanic-serving institution for 2017-18, meaning that fully one-quarter of undergraduates 
identify as Latino and that half of all students receive financial aid. UCI also is designated as an 
Asian American and Native American Pacific Islander-serving institution, further emphasizing the 
school’s commitment to diversity.  Diverse Issues in Higher Education ranked UCI seventh in the 
nation for awarding bachelor’s degrees to minority students in 2016. 

The university is committed to sustainability and environment. UCI has been consistently ranked 
as a top 10 “Coolest School” by Sierra magazine for eight consecutive years for its innovative 
sustainable practices. The campus is recognized for its environmentally responsible policies, 
healthy and sustainable equality of life for students, and green educational opportunities, with 
over 200 faculty members engaged in research related to climate change and sustainability.

The Donald Bren School on Information and Computer Sciences is highly regarded, consistently 
ranked by US News & World Report in the top 30 computer science graduate programs and top 50 
among public university programs.

University of California, Los Angeles (UCLA)

Coveted by many, and distinguished as the No. 1 public university in both the U.S 
News and World Report Best Colleges rankings and the Times Higher Education 
World University rankings, it comes as no surprise that UCLA is the most 
applied-to university in the nation. Washington Monthly, which measures 

access, social commitment and the importance of research as a major driver of the economy and 
quality of life, ranked UCLA 8th in the U.S. for improving social mobility.

UCLA’s reputation for innovation is well-deserved, with over 140 companies created based on 
technology developed at UCLA. An active portfolio of almost 3,000 inventions and more than 900 
patents means UCLA plays a central role in shaping the world we all live in.

The Computer Science Department has currently enrolled 856 undergraduate students in its 

Computer Science and Computer Science & Engineering programs, 253 Masters students, and 
144 Ph.D. students. Approximately 60% of the Department’s recently graduated Ph.D. students are 
now engineers and researchers at leading industrial institutions such as Intel, Microsoft, Google, 
and Synopsys.

UCLA’s Henry Samueli School of Engineering and Applied Science (HSSEAS), in conjunction with 
the Engineering Science Corps Outreach Program, created the “Tech Camp” program, a four-week 
summer day-camp for high school students interested in engineering. The program is held in 
HSSEAS’ state of the art Creativity Center, giving students a chance to work with UCLA engineering 
student mentors under the direction of UCLA faculty and program staff.

California Institute of Technology (CalTech)

Continuously ranked worldwide as one of the top three universities 
on a global level, CalTech has a sterling reputation for its intense 
focus on engineering, sciences and math. The contributions of 

Caltech’s faculty and alumni have earned national and international recognition, including 35 
Nobel Prizes. The Institute has one of the nation’s lowest student-to-faculty ratios, with 300 
professorial faculty members, approximately 1,000 undergraduates and 1,250 graduate students. 

The Computing + Mathematical Sciences (CMS) Department is home to outstanding students and 
researchers who share a passion for science and engineering, with a student-to-faculty ratio of 3:1. 
The CMS department has produced several pioneers in the field, developing the first asynchronous 
microprocessor, building the  Touchstone Delta- a massively parallel supercomputer- with Intel, 
introduced compressed sensing tools and developed the fastTCP protocol.

Sustainability at Caltech aims to enhance Caltech’s core mission of research and education by 
reducing Caltech’s environmental impact and promoting stewardship within the Caltech community. 
Since creating the Office of Sustainability in 2008, the campus has reduced water consumption 
by 40%, reduced direct greenhouse gas emissions by 25%, reduced waste generated by 35%, 
and reduced energy use intensity (kbtu/sq. ft.) by 2%. The campus also generates about 80% of 
its power on-site.

Caltech’s STEM outreach program assists students and teachers in the area, directly reaching 
over 3,300 students and teachers and another 12,000 students in participating teachers’ classes 
in 2016. The combined summer programs reached 930 attendees, from 4-year-olds to high school 
researchers embedded in Caltech labs.
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University of Southern California (USC)

With a total student body of over 38,000 students, over 8,000 of which hail 
from countries other than the U.S., the University of Southern California has 
the largest number of international students enrolled of any university in the 
country. USC is highly ranked by the U.S. News and World Report not only for its 
computer science program (No. 13 in the world), but also for its engineering 

(No. 25 nationally), accounting (No. 7 nationally) and management (No. 10 nationally) programs 
from its Viterbi School of Engineering and Marshall School of Business.

USC WiSE (Women in Science and Engineering) program was developed in 2000 through a private 
endowment, and encourages women in the sciences through the availability of grants offered as 
early as the middle school level. Since the development of the program, USC has more than tripled 
the number of women in its tenured and tenured-track faculty positions.

Golden West Community College

Golden West College  - part of the Coast Community College District, is located in Huntington Beach, 
less than 2 miles from the Amazon Sand Campus. Golden West College is an accredited community 
college offering a wide range of programs to prepare students for more advanced education 
including physical science, computer science, business management, marketing and math. 
Golden West College’s enrollment of 11,500 students is approximately 64% minority, with a 50/50 
ratio of male and female students. Golden West College has just unveiled the Innovation Center 
Project which targets development of “thinkers”, a place where any college student or community 
member can go to develop their ideas. One focus of the Innovation Center will be engagement 
of engineering technicians. The Innocation Center is developing community opportunities and 
partnering with STEM programs at area K-12 schools. 

Long Beach City College

Long Beach City College (LBCC) is an accredited 2-year community college with two campuses 
located in the City of Long Beach. Recognized as one of the best and largest community colleges 
in California, LBCC has a total enrollment of more than 25,000 students and offers a broad range 
of curriculum to students including Business and Science and Mathematics. LBCC offers 2 year 
degrees and certificate programs to prepare students for transfer to 4-year institutions. LBCC 
campuses are both located within 1 mile of the Amazon Air Campus. Long Beach City College is fully 
committed to providing improved opportunities to area students and is eager to build a partnership 
program with Amazon to further enhance our STEM programs and help to integrate Amazon into 
the fabric of our community.

Education programs/partnerships and potential creative 
programs

Orange and LA Counties are centrally located in one of the nation’s top hubs for STEM, producing 
over 30,000 STEM graduates on an annual basis and employing 528,000 jobs in the STEM sector 
within the Southern California tech region. Home-grown talent is also nurtured from an early age 
and encouraged through a variety of STEM programs available in the area, making Huntington 
Beach and Long Beach ideal to meet the workforce needs of HQ2, with major talent pipelines.

A sampling of the Local/Regional K-12 STEM education programs are included below:

Oxford Academy

Located in the City of Cypress, Oxford Academy is a 7th through 12th grade college preparatory 
school. Oxford Academy is recognized as a California Distinguished School with an enrollment of 
1,200 students, of which 81% are minorities. Coursework is a comprehensive honors curriculum 
with Advanced Placement participation required. Oxford Academy is rated the #2 high school in 
California and #12 nationally. 

Whitney High School

Located in the City of Cerritos, Whitney High School is a public, college-preparatory school for 
7th through 12th grade. Whitney High School has consistently been ranked as one of the highest 
achieving schools in the nation and is currently ranked #3 in California and #14 by US News. The 
school has achieved 21st Century National Blue Ribbon School of Excellence status. Whitney High 
School has a current enrollment of 1,010 students in all grades with 94% of students classified as 
minorities. Whitney students have achieved outstanding levels of academic achievement in all 
curricula.

Hawthorne Math and Science Academy

Hawthorne Math and Science Academy is a National Blue Ribbon and California Gold Ribbon 
School located in the City of Hawthorne. The charter high school is ranked #8 in California and 
#66 nationally. Studies are focused on math, science and communication skills as part of a 
comprehensive college preparatory program. With an enrollment of 600 students, HMSA draws 
students from the entire Los Angeles area through a competitive admissions process.
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Los Angeles Center for Enriched Studies

Located in Los Angeles, Los Angeles Center for Enriched Studies (LACES) is a public, college 
preparatory school serving grades 6 through 12 and is part of the Los Angeles Unified School 
District. The school has received many honors including being named a California Distinguished 
School and National Blue Ribbon School. LACES is consistently recognized as one of the top high 
schools in the nation with a current ranking by US News as the #10 school in California and #73 
in the nation. Typical LACES enrollment of 1,600 students is comprised of approximately 70% 
minority students.

California Academy of Mathematics and Science (CAMS)

Located in the City of Carson in the Long Beach Unified School District, 
CAMS is a four-year magnet high school that includes a mandatory STEM 
curriculum with Engineering and Biotechnology pathways. CAMS was 
founded through partnerships between California State University 
Dominguez Hills (CSUDH), the California State University Chancellor’s Office, 

eleven local school districts and high tech and aerospace industries. A three-time recipient of the 
National Blue Ribbon School Award as an Exemplary High Performing School, the self-named 
“talent development program” at CAMS serves a diverse student body of 685, with 89% minority 
enrollment and 45% of students coming from economically disadvantaged backgrounds, 
according to the 2017 U.S. News & World Report High School rankings report.  

Eunice Sato Academy of Math & Science

The success of the aforementioned CAMS education program led to the formation of Sato Academy 
in 2015, with a similarly focused STEM curriculum. Located in the Long Beach Unified School District, 
the high school incorporates high tech learning with an engineering room, 3D printers and adjunct 
engineering courses at CSULB campus, located nearby. 

Circle View Elementary School 

This Huntington Beach school offers an after-school coding class to fifth graders through 
CodeSpeak Labs, a computer science education program based in Orange County and New York 
that teaches computer programming by using Google’s Blocky, MIT’s Scratch, Lego Mindstorms, 
HTML/CSS and JavaScript. Through the program, students learn how to build apps and games. 

Barton Elementary School 

Located in Long Beach, Barton has a S.T.E.M. Studies school that prepares students for college and 
careers in Science, Technology, Engineering and Mathematics and holds a STEM Expo annually.

Edison Innovation Lab 

Edison Innovation Lab in Huntington Beach is a unique space for hands-on STEM lessons and 
project-based learning. The space enables students to create, experiment and perform real-world 
research in such fields as biology, chemistry, physics and robotics. 

OC STEM 

Huntington Beach Union High School (HBUHSD) has joined the OC STEM 
program, designed to strengthen the Orange County school district 
leadership through the development of STEM learning Ecosystems and 
the implementation of STEM education programs while collaborating 

with eight other school districts. The program, known as the OC STEM Ecosystem Institute, is 
partners with the Orange County Department of Education, WestEd, the California STEM Learning 
Network and California After School Network.

Huntington Beach Public Library 

Offers MIT’s Scratch Programing classes to teach students ages 10-17 to code.

Long Beach Public Library Studio and Mobile Studio 

The on-site studio offers several free programs and classes each week and houses 3D printers, 
computers, and licensed editing software to enable students to design for 3D printing, video 
games, virtual reality and more. The mobile studio is a mobile learning lab that offers classes and 
workshops, such as computer coding, illustration, 3D design, and printing and robotics to each of 
the 12 library branches on a rotating monthly schedule.
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COMPUTER SCIENCE, COMPUTER ENGINEERING, SOFTWARE ENGINEERING

Undergraduate Level
Graduation Year Gender

Non-Resident /Alien
2013-2014 2014-2015 2015-2016  TOTAL Male Female

California Institute of Technology 35 48 56  139 77% 23% 9%
Chapman University 19 20 35  74 87% 13% 9%
California State University, Fullerton 222 391 354  967 74% 26% 2%
California State University, Los Angeles 39 42 124  205 82% 18% 29%
California State University, Long Beach 109 129 101  339 90% 10% 4%
Harvey Mudd College 36 57 44  137 45% 55% 15%
Loyola Marymount University 8 15 16  39 81% 19% 7%
University of California, Irvine 432 621 773  1,826 44% 56% 5%
University of California, Los Angeles 202 238 280  720 73% 27% 51%
University of Southern CA, Los Angeles 61 127 116  304 48% 52% 20%

Graduate Level
Graduation Year Gender

Non-Resident /Alien
2013-2014 2014-2015 2015-2016  TOTAL Male Female

Chapman University 1 7 6  14 92% 8% 0%
California State University, Fullerton 540 960 1447  2,947 69% 31% 18%
California State University, Los Angeles 17 35 157  209 76% 24% 48%
California State University, Long Beach 64 82 115  261 75% 25% 52%
University of California, Irvine 256 281 303  840 58% 42% 56%
University of California, Los Angeles 66 84 100  250 66% 34% 47%
University of Southern CA, Los Angeles 503 544 668  1,715 46% 54% 90%

BUSINESS

Undergraduate Level
Graduation Year Gender

Non-Resident /Alien
2013-2014 2014-2015 2015-2016  TOTAL Male Female

California Institute of Technology 1 2 1  4 0% 100% 0%
Chapman University 345 440 512  1,297 55% 45% 7%
California State University, Fullerton 1908 1939 2178  6,025 57% 43% 9%
California State University, Los Angeles 700 774 1042  2,516 49% 51% 9%
California State University, Long Beach 1142 1178 1241  3,561 54% 46% 9%
Loyola Marymount University 357 377 461  1,195 56% 44% 11%
University of California, Irvine 554 580 683  1,817 50% 50% 22%
University of California, Los Angeles 203 224 262  689 53% 47% 47%
University of Southern CA, Los Angeles 1206 1256 1298  3,760 57% 43% 21%

Graduate Level
Graduation Year Gender

Non-Resident /Alien
2013-2014 2014-2015 2015-2016  TOTAL Male Female

Chapman University 134 107 111  352 51% 49% 27%
California State University, Fullerton 225 238 232  695 55% 45% 27%
California State University, Los Angeles 58 46 95  199 44% 56% 40%
California State University, Long Beach 105 82 71  258 44% 56% 27%
Loyola Marymount University 117 83 107  307 54% 46% 20%
University of California, Irvine 362 346 380  1,088 61% 39% 24%
University of California, Los Angeles 774 804 830  2,408 70% 30% 28%
University of Southern CA, Los Angeles 938 1033 1165  3,136 63% 37% 24%

* Appendix 1 NUMBER OF DEGREES AWARDED FOR SELECTED UNIVERSITIES
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High Schools
California Academy of Mathematics & Science
Palos Verdes Peninsula High School
Harvard-Westlake School
Marlborough School
Polytechnic School
Chadwick School
San Marino High School
Westridge School
Whitney High School
Viewpoint School
Arcadia High School
Windward School
The Webb School
Troy High Schools
Sage Hill School
University High School
Northwood High School
Oxford Academy
Arnold O. Beckman High School
Woodbridge High School
Irvine High School
Valencia High School
Yorba Linda High School
Edison High School
Fountain Valley High School
Aliso Niguel High School
Sunny Hills High School
Tesoro High School
Los Alamitos High School
Marina High School
Dana Hills High School
Capistrano Valley High School
Foothill High School
Crean Lutheran High School
Canyon High School
Acaciawood School
Servite High School
Cypress High School
Laguna Hills High School
Jserra Catholic High School
La Quinta High School
Bolsa Grande High School

Universities
UC-Los Angeles
UC-Irvine
USC
Chapman University
CSU-Fullerton
CSU-LA
CSU-Long Beach
Harvey Mudd College
California Institute of Technology
Loyola Marymount University
Claremont Graduate University
Pepperdine University

Community Colleges
Orange Coast College
Golden West College
Cypress College
Long Beach City College
Santa Monica College
Coastline Community College
Fullerton College
Irvine Valley College
Saddleback College
Santa Ana College
Santiago Canyon College
El Camino College
Los Angeles City College
West Los Angeles College

Elementary/Middle School
Tarbut V’Torah Community Day School
St. Margaret’s Episcopal School
Acaciawood School
Spirit Christian Academy
Waldorf School of Orange County
Haskell STEM Academy
Parkview Elementary School

* Appendix 2 Top Performing Schools with STEM Curriculum in Orange and Los Angeles Counties

LAW SCHOOLS

University
Graduation Year Gender

Non-Resident /Alien
2013-2014 2014-2015 2015-2016  TOTAL Male Female

Chapman University 210 187 180  577 52% 48% 9%
Loyola Marymount University 398 369 356  1,123 47% 53% 5%
University of California, Irvine 92 109 113  314 50% 50% 38%
University of California, Los Angeles 461 492 465  1,418 51% 49% 32%
University of Southern CA, Los Angeles 386 413 425  1,224 53% 47% 48%
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YOUR CARGO – OUR PORT, BETTER TOGETHER

The Port of Long Beach is the Gateway to the Pacific. It is an innovative hub for the global economy 
and one of the world’s most ingenious logistics centers. As Amazon grows as an international 
retail powerhouse, it needs to partner with communities that contain the logistics know-how to 
efficiently deliver its products worldwide. What better place to nurture that creative talent than the 
home of the Port of Long Beach?

Greatest Economic Engine in the Region

The Port of Long Beach is one of America’s premier seaports and was recently recognized as the 
Best North American Seaport at the 2017 Asian Freight, Logistics and Supply Chain Awards. Trade 
is valued annually at more than $180 billion moves through the port making it the 2nd largest 
container seaport in the nation with 3,200 acres. Everything from clothing and shoes to 
toys, furniture and consumer electronics arrives at the Port before making its way to store shelves 
throughout the county. Specialized terminals also move petroleum, automobiles, cement, lumber, 
steel and other products. The Port of Long Beach already supports more than 316,000 jobs in the 
logistics industry -- a well-trained, experienced and highly talented pool of workers to help staff 
Amazon’s new headquarters.

Bigger, Better, Faster

Combined, the Long Beach and Los Angeles ports create the world’s 9th busiest port complex, 
handling $400 billion a year in international trade. All of the world’s major shipping lines call here, 
connecting Long Beach with major trading partners in China, Hong Kong, Japan, South Korea, 
Vietnam, Indonesia, South America, and Europe. Serving 140 shipping lines with connections to 
217 seaports worldwide, the Port of Long Beach is a logistics powerhouse, ensuring your cargo 
gets to its destination quickly.

The Port is part of the biggest port complex in the United States with ten piers, 80 berths, six 
container terminals equipped with 74 post-Panamax gantry cranes and one of the deepest 
dredged main channels in the U.S. at 76 feet. The Port’s berths are some of the deepest in the 
country and can accommodate the largest vessels in the world. Nearby, some 1.7 billion square 
feet of warehouse and distribution facilities offer support enabling the movement of more than 7 
million TEUs in 2015, the second-largest volume in the nation. 

The Port of Long Beach can get Amazon’s cargo to its destinations in Middle America, such as 

Logistics

Chicago, and further east quicker than competing gateways in Central America and the Middle 
East/Africa. 

From Asia to PORT OF LONG BEACH to Chicago = 19 DAYS 
From Asia to PANAMA CANAL to Chicago = 30 Days (11 more days) 
From Asia through SUEZ CANAL to Chicago = 36 Days (17 more days)

Rail Connectivity+

The Port works closely with its rail partners to continuously improve rail facilities in the region. Five 
of the six container terminals at the Port of Long Beach are equipped with on-dock rail, allowing 
containers to be loaded onto trains right at the terminal, minimizing travel time and costs. From an 
on-dock facility, a container can reach Chicago in about 72 hours. On average, about 60 trains 
depart from the Port’s on-dock facility every week. 

Doublestack trains are the most efficient mode of transporting cargo containers today, eliminating 
hundreds of truck trips, reducing diesel emissions and delivering goods quickly to points across 
the region and nationwide. To maximize the use of double stack trains, the Port maintains, builds 
and helps support some of the most advance intermodal facilities in the world. 

Additionally the Intermodal Container Transfer Facility (ICTF) a near-dock rail yard located 
5 miles away, serves multiple international shipping lines and handles about 2,500 containers on 
average during peak days. ICTF greatly enhanced transcontinental train service and is a highly 

46



secure, high-tech and high volume container-moving facility that connects the Port to a national 
railroad network and to consumer markets and potential exporters across the country. 

Two transcontinental railroads, BNSF and Union Pacific, connect this region with all the major 
markets of the United States. Due to this confluence of trade, the Port of Long Beach is 
surrounded by 1 billion square feet of distribution facilities – including four of 
Amazon’s fulfillment facilities in the Inland Empire, just 60 miles from Long 
Beach. 

Simply said, Long Beach is at the center of trade for roughly half the world’s population.

The Green Port

The Port of Long Beach is a leader in cargo-handling and environmental stewardship. It is known 
internationally as the Green Port, the innovative pioneer of sustainable logistics and has been 
committed to improving the environment as demonstrated by its 20-year record of environmental 
protection programs. The Port of Long Beach is building a brand new terminal at Middle Harbor, 
the most technologically advanced cargo-handling facility in the Western Hemisphere, and the 
greenest such facility in the world – nearly all electric, featuring robotic tractors and cranes. This 
near-zero emissions terminal totaling over 300 acres will be the 4th largest port in the United 
States by itself – handling up to 3 million containers a year, while still protecting the environment. 
With the use of Automated Guided Vehicles (AGVs), this terminal will transport cargo seamlessly to 
and from cranes onto rail cars ready to take cargo to destinations around the country. 

By investing more than half its annual budget on facilities improvements and environmental 
projects it serves as a model for ports around the world. Guided by its award-winning Green Port 
Policy, the Port of Long Beach has pioneered such programs as the Green Flag vessel speed 
reduction air quality program, Green Leases with environmental covenants and the San Pedro 
Bay Ports Clean Air Action Plan. The Port is also moving aggressively to outfit its container 
terminals with shore power. Shore power allows docked ships to “plug-in” to land-based electric 
outlets instead of burning diesel fuel to run their auxiliary engines, a significant source of pollution. 
At least one berth at every container terminal has shore power. By 2020, all container berths will 
have electric shore power, eliminating the use of diesel.

The Port of Long Beach’s Clean Trucks Program has also reduced air pollution from harbor 
trucks by more than 90 percent in a little over three years. In 2012, the program permanently 
banned the last remaining older, more polluting trucks from Port terminals. Today, virtually all of the 
13,000 drayage trucks servicing the Port terminals are 2007 or newer models.

The ports of Los Angeles and Long Beach released the draft of their proposed 2017 Clean Air Action 
Plan (CAAP) Update in July 2017. The document outlines a new set of aggressive near-term and 
long-term strategies for the nation’s busiest harbor complex to further reduce harmful air pollution 
from all port-related sources, assist the state in meeting aggressive greenhouse gas reduction 
goals, and ultimately achieve zero emissions for trucks and terminal equipment. The final draft will 
come before the Harbor Commissioners from both ports at a public meeting in November.

Connecting with the Community

Beyond its commitment to sustainability the Port makes an ongoing effort to support activities and 
school programs to increase the understanding of Port operations through open communication 
with the local community. Throughout the year the Port offers family-friendly events; provides 
opportunities to explore the Port by boat with Harbor Tours; sponsors events hosted by local 
organizations; and has speakers available to share the Port’s story.

More importantly, the Port is also committed to reducing its impact on the surrounding community 
through its Community Mitigation Grant Program. The community programs primarily 
address air pollution risks to vulnerable groups such as children and seniors. Examples of projects 
are air-filtration systems at schools and daycare centers, educational health-outreach programs 
for families and seniors, renewable energy projects and energy-efficiency projects. The “I Dig Long 
Beach” tree planting program, funded by the Port of Long Beach, has planted over 3,000 trees in 
partnership with community organizations, and aims to plant 6,000 by 2020.

The Port also reaches out to teachers and young people, providing a number of diverse educational 
programs that allow students to master California content standards while discovering the 
seaport right in their own backyards. To encourage young people to continue their education, the 
Port also offers scholarships to local high school and college students preparing for careers in 
international trade.

The Port is proud to be a partner in the community, continually reaching out to ensure residents 
can learn more about Port operations, the complexities of maritime goods movement and how the 
Port is improving the environment and helping the community thrive.
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Transportation influences many aspects of corporate life including employee satisfaction and 
business travel. Beyond that, transportation has a broad impact to the fabric of a company by 
influencing the choices made by employees regarding homes, family life, working hours, morale, 
costs, and overall quality of life as a factor in choosing where to work. Sand, Sea and Air are directly 
related to the transportation elements of the Amazon Coast proposal. Amazon Coast provides an 
unprecedented range of choices to potential Amazonians that hinges on a multi-modal approach 
to transportation, overlaid on the urban/suburban/coastal fabric of the Huntington Beach-Long 
Beach lifestyle of Southern California. 

Amazonians will have the option to commute by car, bus, rail, shuttle, vanpool, bike, walk or 
even take a ferry, with each of these services planned to expand and improve over time. Three 
outstanding airports are all within easy travel distances serving virtually every domestic and 
international destination and offering incredible choices in flight schedules and locations.

We Know How to Get it Done

Adding even tens of thousands of employees to any of the proposed campuses is relatively simple 
for each community to accommodate from a transportation perspective. Both Huntington Beach 
and Long Beach have experienced that level of employment at each of these sites in the recent 
past and demonstrated that our transportation system is more than capable of supporting the 
travel demands related to large employment centers. The Amazon Sand Campus (HB) at its height 
had 30,000+ aerospace employees, as did the Amazon Air (LB) campus with 50,000+ workers. Our 
past experience combined with a renewed commitment to invest in our transportation system has 
positioned this area to meet the transportation needs of Amazon and its talented staff from Day 1 
to the 8,000th Day 1.

Transportation 

Domestic and International Air Travel

The airport choices available to Amazon employees for domestic and international travel offer an 
attractive and comprehensive list of services that will enhance Amazon’s ability to quickly and 
conveniently respond to employee travel needs. The Amazon Coast campus are perfectly located 
to take advantage of three airports within literally 2 minutes to 45 minutes of Los Angeles 
International, Long Beach Municipal and John Wayne/Orange County Airports.

Easily the most convenient air service is provided through the Long Beach Municipal Airport for 
employees at each of the Amazon campuses. The airport offers primarily domestic flights with 
multiple direct flights daily to Seattle, New York, San Francisco and Washington D.C. along with 15 
other domestic destinations. Flights are serviced by Jet Blue, Southwest and American Airlines. 
Located immediately adjacent to the Amazon Air Campus, the Long Beach Airport is also a prime 
location for filming and special events. LGB is a Green Airport, featuring numerous sustainability 
initiatives and a rooftop solar array that offsets 13 percent of its power demand.

Los Angeles International Airport (LAX) is within approximately 20-40 minutes of the three Amazon 
Coast Campuses and offers international and domestic services throughout the Pacific Rim and 
the rest of the world. LAX can meet every international travel need of Amazon employees and 
business partners throughout the U.S. and internationally.

John Wayne Airport supplements direct flight options throughout the U.S., Canada and Mexico with 
23 non-stop destinations and conveniently located 20-40 minutes from the Amazon Campuses. 

GETTING AMAZONIANS TO WORK AND PLAY AND BACK
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Regional Transportation

The Los Angeles/Orange County metropolitan area has more than 12 million residents and is part 
of a much larger Southern California region with a population of more than 20 million. Serving the 
transportation needs of these areas requires a unified approach to planning and implementation 
of infrastructure and services. The backbone of the Southern California system is an extensive 
network of high capacity freeways, multiple domestic and international airports, and a mix of local 
and regional transit services. New transit services are continually being developed throughout the 
region to address changing needs and demand for services. While transit use continues to grow 
in some regions and alternative transportation modes are gaining in popularity, transportation 
by automobile is still a huge influence on Southern California life. The region continues to make 
substantial commitments to ensure that freeways and arterial infrastructure are up to the task of 
moving vehicles safely and efficiently. Maintenance, management and design improvements are 
constantly being pursued to achieve these goals.

Unfortunately, the broadly grouped “Los Angeles area” as identified in most traffic congestion 
analyses is typically at or near the very top of the list. While it cannot be denied that traffic 
congestion is a real component of freeway driving, it is also a condition that varies considerably 
throughout the large geographic area that is called “Los Angeles.” The Amazon Coast proposal 
demonstrates that some of these challenges can easily be overcome by selecting the right 
location. Amazon Coast offers unique locations with multiple transportation options that minimize 
time spent in traffic and provides an attractive destination for Amazonians to work.

Freeways

The Huntington Beach – Long Beach area is served by five interstate freeways and six state 
freeways. These freeways are maintained and operated by the State of California. In addition, 
local residents have approved ballot measures to ensure that additional funds are available 
to expand freeway infrastructure to address current and future travel needs. Local funding 
combined with State and Federal funds are currently planned to invest more than $12 billion in 
these local freeways. Examples of these investments include the $1.9 billion project currently 
underway upgrading 13 miles of Interstate 405 immediately adjacent to the project sites and $10 
billion for improvements on Interstate 710 which provides a key north-south freeway access route 
to the Amazon Sea campus (downtown Long Beach). Moreover, further investment is planned in 
the enhancement of the freeway system as part of hosting the 2028 Los Angeles Olympics with 
detailed projects yet to be fully identified.

All three Amazon campuses are very close to area freeways with the Amazon Air (LB) and Amazon 
Sea (Downtown LB) Campuses less than 1/2 mile from freeway access and the Amazon Sand (HB) 
site less than 2 miles from freeway access.
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Commute Time Comparison: 
Seattle Campus / Amazon Coast

The Los Angeles metro area was developed with an extensive local street network providing 
an array of options for all modes of transportation. The local street systems include many high 
capacity streets capable of efficiently moving substantial traffic and providing excellent access 
for local development. The street networks surrounding each of the sites are well developed and 
actively managed by local agencies. Despite Los Angeles’ reputation for heavy traffic, the truth 
is that mobility is much better than most believe. Overall, traffic and travel times from the HBLB 
campuses to nearby communities during typical commute times are actually very similar to the 
Seattle area. Commutes of 15 miles or less can often be completed in less than 30-40 minutes, 
even during peak travel times.

Both Huntington Beach and Long Beach have made significant investments into the local street 
system and traffic controls and continue to improve those operations. Both Cities actively manage 
its traffic systems with signal coordination systems and improved infrastructure.

Each of the Amazon campus sites are surrounded by high capacity arterial streets, many with 
direct connections to local transit and light rail transportation opportunities. These arterial streets 
also provide direct access to area freeways within just a 1/2 mile to 2 miles. 

Exhibits on the following pages present sample commutes and travel conditions taken from a 
typical navigation application. All were sampled within a few moments of each other at 7 a.m. The 
graphics provide a simple comparison between traffic and travel conditions related to Amazon 
Coast and those experienced at the same time in the Seattle area. Overall travel conditions are 
comparable.
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Rail Transit Services

The backbone of rail transit services is provided through the Los Angeles Metropolitan 
Transportation Authority (Metro) and Metrolink. Light rail services are provided by the Metro Blue 
Line and the Metro Green line. Metrolink also provides longer distance train services throughout 
the region. The Metro Blue Line provides direct service to downtown Long Beach with multiple 
connections to local transit as well as providing easy walking access to the Amazon Sea Campus.

Substantial improvements to area rail transportation are planned as part of the preparations for 
the 2028 Los Angeles Olympic games. Enhancements, extensions and connections between the 
Metro Purple Line, Gold Line, Expo Line, Crenshaw/LAX line and the Metro Blue Line are all being 
funded and programmed for improvements over the next 10 years.

Further, Long Beach is currently investing in new fiber optic cable and signal upgrades along the 
Metro Blue Line service within the streets to improve traffic signal operations and reduce light rail 
delays through the downtown area, reducing travel time by 10 minutes. 

In Orange County, rail service is provided by MetroLink in the cities of Orange, Buena Park, Irvine, 
Santa Ana, Anaheim, San Clemente and Laguna Niguel, with corresponding Orange County 
Transportation Authority buses offering services to these and other cities throughout the region, 
including Huntington Beach.  
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New! OCTA Golden West Hub to Amazon Sand Campus 

Similarly, the Orange County Transportation Authority (OCTA) operates transit services within 
the Orange County area and also extends into Long Beach. The existing relationship enables 
seamless and overlapping coordination of services between the two operational areas. A key 
new transit option that will be implemented through OCTA is be the implementation of bus rapid 
transit (BRT) on the Westminster Boulevard/2nd Street corridor. The system would provide much 
higher passenger service with substantial reductions in travel time through reduced stops and 
preemption of signal operations to maintain schedules. Future expansion of this service could 
include dedicated bus lane designations and development of queue jumping lanes to further 
improve travel times. Approximately 2.5 miles east of the Amazon Sand Campus is the Golden 
West Transportation Center, which could be the focal point of this new service.

The use of vanpools and local shuttles managed through a Transportation Management 
Organization further expands the customization of transit and commuting options for employees. 
The Cities of Huntington Beach and Long Beach are committed to working directly with Amazon 
to develop customized shuttle and vanpool services to minimize employee reliance on personal 
automobiles and provide more direct options to connect between Amazon campuses and from 
the campuses to key destinations, like local airports. Local programs managed through OCTA 
can subsidize this program to improve overall cost effectiveness and encourage employee 
participation. The Golden West Transportation Center in Huntington Beach provides an excellent 
opportunity for consolidated services to complete the “last mile” connection to the Amazon Sand 
campus using shuttles or van pool services.

Transit Services

Local bus, shuttle and vanpool services are provided through two separate transit agencies. This 
arrangement offers very distinct advantages for tailoring services to the Amazon campuses. 
Long Beach Transit is the local transit agency within the City of Long Beach providing 
comprehensive local transit services and extending beyond the City limits with a fleet of 100% 
alternative fuel vehicles. Long Beach Transit provides amazing flexibility in addressing passenger 
needs with a local, nimble management structure and few bureaucratic barriers to extending or 
altering services. The Amazon campus structure will be served through an extension of Long 
Beach Transit services outside of Long Beach to the Amazon Sand Campus and through existing 
Long Beach Transit routes. These connections are highlighted on page 100-101.

One feature of Long Beach Transit’s services is the popular “EZcommuteLB”. This web-based 
platform allows Long Beach residents and employees to make better informed transportation 
decisions. Users have access to multi-modal trip planning and can easily find and join available 
carpools in their area. Commuters can log their daily trips with a click of a button and may earn 
various rewards and incentives by tracking their trips on the network reader board.
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New! Amazon Aqualink Ferry Service

Long Beach Transit currently operates AquaLink, a ferry service close to the Amazon Sea Campus. 
To provide additional connection options to Amazon and its business partners, AquaLink services 
will be extended to Huntington Harbor (approximately 25 minute ride). The service will be provided 
via a dock just a short walking distance from the Amazon Sea Campus. The final leg of the 
connection to the Amazon Sand Campus will be provided through the Amazon shuttle service. 
This is a flexible service that can be programmed to meet the changing demands of Amazon as 
they develop the different campuses and demand patterns become more apparent. Get your 
windbreakers and sandals on – we are going for a ride!

Bikeways

A huge advantage of coastal locations in Southern California is the beautiful, temperate 
weather we have year round. On average, Amazon Coast will experience 300 sunny days per 
year! Temperatures rarely exceed 80 degrees during the summer or drop below 50 degrees in 
the coolest evenings. These conditions make cycling to work or for leisure, a very attractive and 
realistic option. As such, both Huntington Beach and Long Beach have incorporated an extensive 
system of bikeways in our communities. Both cities have developed Bikeway Master Plans 
that outline agency policies for bikeway development and provide a blueprint for the long-range 
improvement of the bikeway system. Both Cities have received recognition from the League of 
American Bicyclists as “Bike Friendly Communities” with Long Beach receiving the Silver Award 
and Huntington Beach the Bronze Award. These existing bike facilities directly serve each of the 
Amazon Coast campuses making bicycle commuting very attractive and practical. Future facilities 
will provide even greater options and better facilities.

Long Beach has supported substantial improvement in bike facilities and 
planning in the City. In 2017, the City adopted the latest version of the City’s 
Bicycle Master Plan. The goal of this plan is to develop a comprehensive 
network of facilities serving cyclists of all ages (8-80) and abilities. The 
new plan builds on the past innovation and success the City has enjoyed in 
developing a truly bike friendly community.

A significant initiative within Orange County is the development of the OC Loop providing a 66 mile 
loop of class 1 bike trails that connect inland areas of Los Angeles and Orange Counties to the 
coastal path along the Pacific Ocean. The loop uses the Santa Ana River and San Gabriel River Bike 
Trails to provide high quality bike facilities for commuter and recreational use.
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Both Huntington Beach and Long Beach are actively pursuing additional enhancements to our 
current systems both individually and in collaboration. Current efforts directly related to the 
Amazon Campus areas include:

• Bicycle and Pedestrian path along the 2 1/2 mile abandoned Navy Railroad area north of the 
Amazon Sand campus

• Coastal/Pacific Coast Highway bikeway enhancement extending from downtown Long Beach 
to Newport Beach along Pacific Coast Highway and the coastal path

• Long Beach Bike Share (in progress) – $2.3 million grant and local funding for Citywide 
coverage with convenient bike share stations (currently featuring 60 stations and 400 bikes)

• Protected bike lanes on East Broadway, Orange Avenue and Bellflower
• Bike Boulevards on 6th Street and Daisy
• Cycle track on 3rd St/Broadway

Pedestrian Connections

Each of the campuses in Amazon Coast are located within developed urban areas with an 
existing network of pedestrian facilities. The Amazon Sand and Amazon Air Campuses offer ample 
opportunities to enhance pedestrian connections within the campuses as the sites become 
reconfigured to suit Amazon’s needs.
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Amazonians believe “thinking small is a self-fulfilling prophecy” and they “value calculated risk 
taking.” 

We echo these principles in Huntington Beach, California, a city by the sea that “Welcomes All 
Dreamers and Doers.” The City of HB is built on thinking big and has a bias for action, from our 
residents to our workforce, and even to the roots upon which the city was founded.  More than 
100 years of surf history, culture and stoke is truly in Surf City USA’s DNA, a community that reflects 
remarkably similar principles valued in Amazon’s culture; creativity, passion, a constant state of 
discovery, and self-expression, provide the foundation for which our great city is built. The city 
is proud of our deep roots in surf culture as the International Surf Museum (home of the “Largest 
Surf Board in the World”), Surfers Hall of Fame, Surfing Walk of Fame and host of the U.S. Open of 
Surfing. We thrive and live in a community that enjoys a daily connection with the sea, the sand, 
and the ocean air we breathe. 

Long Beach’s motto “Many Unique Neighborhoods, One Great City” signals the rich tapestry of 
communities that make Long Beach one of the most diverse cities in the nation. This diversity, 
coupled with a passion for the arts, makes for a unique life experience that Amazonians would 
enjoy. The love for the arts runs throughout the City. The Arts Council of Long Beach estimates 128 
folk/traditional artists, 152 literary artists, 242 performance artists and 576 visual artists call Long 
Beach home. World-class exhibitions complement a spectacular seaside location that includes 
the Long Beach Performing Arts Center, the Long Beach Symphony Orchestra, Long Beach Opera 
and International City Theater. Enjoy a million-dollar ocean view at the Long Beach Museum of Art, 
housed in a historic Craftsman mansion, immerse yourself in the dynamic culture of the Museum 
of Latin American Art (MoLAA), or explore the eclectic East Village Arts District. Long Beach offers 
an eclectic array of activities satisfy your inner urbanite at downtown Long Beach’s vibrant 
waterfront scene. From unique neighborhoods to sandy beaches, Long Beach is a true urban 
waterfront playground. Visit museums, cruise Naples canals, tour the world-renowned Queen 
Mary and watch sea lions at Long Beach’s Aquarium of the Pacific.  Amazon Coast awaits.

Amazon has a global culture with offices in more than 30 countries, and values its diversity of 
employees, customers and vendors along with the innovative thinking driven by this diversity. HB/
LB residents and visitors hail from all parts of the globe, with 15 percent of HB 3.9 million annual 
visitors primarily hailing from such diverse countries as China, Canada, Mexico, Australia, the UK, 
the Middle East--especially United Arab Emirates and Qatar, Brazil, Japan, Vietnam, Korea and 
India. 

Amazon is a family-friendly culture, and Huntington Beach and Long Beach both pride itself on 
catering to the quality-of-life needs of every generation of today’s diverse and vibrant multi-
generational, traditional and non-traditional families, including LGBTQ families and individuals. 

Cultural Community Fit
WE HAVE A BIAS FOR ACTION
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Amazon employees have wide, diverse and active areas of interest, including a work-life balance 
culture and affinity for nurturing the mind, body and spirit. HBLB more than meets the litmus test 
for quality of life by providing an active, classic Southern California beach and surf lifestyle that 
meets the energy and pulse of two exciting, diverse side by side cities in HBLB. Begin with our 
plethora of healthy, wellness lifestyle options and highly educated workforce, and add to that 
our secret sauce of a place and community that embraces innovation and openness and a 
passionate leaning toward living the dream by doing, and you have the essence of Surf City USA 
and Long Beach.

HBLB Local Government Structure/Elected Officials

Founded in the late 1880s, Huntington Beach was incorporated as a Charter City in 1909. Huntington 
Beach has a City Council/City Manager form of government. The City Council has seven members, 
each of whom are elected to four-year terms. City Council Members are limited to two consecutive 
terms. There are three elected department heads, the City Attorney, City Clerk and City Treasurer. 
The position of Mayor is filled on a rotating basis. Huntington Beach is a full service city. Its major 

departments include the City Manager’s office, Community Development, Library Services, Public 
Works, Community Services, Business Development, Human Resources, Finance, Information 
Services and Police and Fire. The city has approximately 1,000 employees and a total budget of 
more than $300 million.

The City of Long Beach, California is a municipal corporation formed in 1897. Long Beach uses 
the Council-Manager form of government. There are nine elected Council Members elected by the 
constituents of their district and a citywide elected Mayor. In addition, there is an elected City Attorney, 
City Prosecutor and City Auditor. Each elected official is elected for a term of four years. Council members 
representing the odd-numbered districts, the Mayor and other city-wide officials are elected at the same 
time. Even-numbered districts are elected in a four year cycle two years after the city-wide elections. 
The Mayor and City Council, the legislative branch of city government, are responsible for appointing 
two officials, the City Manager and the City Clerk. The legislative branch also appoints members of 
the charter mandated commissions and all other commissions and committees. The seventh largest 
city in the state of California, Long Beach employs nearly 6,000 full and part-time personnel in 22 
departments throughout the City. The City’s total budget is approximately $2.7 billion.
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Both cities have elected officials eager and willing to work diligently with you – from Day One, and 
every day thereafter. The business climate is positive with numerous electeds and staff willing to 
work with you to ensure a positive working partnership. The Amazon Coast will be the Portal to the 
World. Sand, Sea and Air are the main characteristics of your new global presence:

Sand – As each grain of sand is different, so are Amazonians. HBLB will work in tandem with you 
to ensure needs, deadlines, projects, permits, programs, and projects are all managed with the 
utmost care, professionalism, efficiency, reliability, speed and compassion. 

Sea – Our connection to water is life. It’s the building block of life that we can’t live without it. At 
Amazon Coast, you have essentially two ports within close range to transport your goods globally. 

Air – Another component we can’t live without. Air is better at Amazon Coast! Refreshing. 
Revitalizing. The smell of sea salt is something you can’t buy (or can you on Amazon?). Three 
regional airports will serve you. Not to mention, the roots and history of Boeing on the potential 
sites makes a great story of keeping the legacy of the aviation industry alive in a new, modern era.
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Today, HB still prides itself on its strong connection to sea, sand and air. With the Jan & Dean record, 
the classic surf tune, “Surf City” in 1963, annual surfing competitions became the norm, and we 
have never looked back. Pacific City is our latest laid-back luxury hot spot for dining, shopping 
and just decompressing as each and every store front has a view of the gleaming Pacific Ocean. 
Our charming seaside town stretches across 30 square miles including 10 miles of uninterrupted 
coastline.  Our diverse city is comprised of eight neighborhoods including Sunset Beach, Bolsa 
Chica, Downtown, Golden West College, Central Park, Southeast and Huntington Harbour. Each 
offers something different and unique from narrow ‘encyclopedia’ homes (if you purchased a 
set of encyclopedias back in the day, it came with a now priceless sliver of land) to traditional 
neighborhoods with cul-de-sacs, waterfront homes, to new, modern, upscale apartments and 
condos – we offer something for everyone.   

Of the top 10 largest metropolis in California, only three have the enviable combination of a diverse 
and culturally rich urban landscape with a waterfront location – Long Beach is one of those three 
cities. In March of 2017, the City of Long Beach was ranked the 10th Most Diverse City out of 500 
of the largest cities in the United States by WalletHub.com. Long Beach ranked particularly high 
when it came to racial, ethnic, and linguistic diversity. Other areas of diversity include household 
size, household type and industries located within the city. 

Known as the “Urban Waterfront Playground,” Long Beach is a city made up of many different 
neighborhoods. Each of these neighborhoods has their own distinct character – which is why 
the fabric of the city has so much depth and texture. To date, there are 39 languages spoken 
by residents of Long Beach, and the city is made up of a diverse household income population. 
To the north of the city are well-heeled suburban neighborhoods such as Bixby Knolls, with its 
lighted tree-lined boulevards. To the East are neighborhoods such as Naples and Belmont Shores, 
quintessential beachside communities that make Southern California a compelling destination for 
tourist and residents alike. There are pocket communities, such as Cambodia Town in the heart of 
Long Beach that celebrates the identity and traditions of that community. Finally, the pulse of the 
city can be found in the downtown neighborhood. There are associates, such as DLBA, who are 
committed to cultivating the richness of amenities offered in downtown, as well as increasing the 
density and making the neighborhood business-friendly and forward-looking.

Demographics/Diversity

The cities of Huntington Beach and Long Beach offer a diverse workforce that provides a 
wide range of abilities, experience, knowledge, and strengths due to its heterogeneity in age, 
background, ethnicity, and physical abilities, political and religious beliefs, and other attributes.
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Huntington Beach

The  2010 United States Census reported that Huntington Beach had a population of 189,992. 
The racial makeup of Huntington Beach is 145,661 (76.7%) White, 1,813 (1.0%) African American, 
992 (0.5%)  Native American, 21,070 (11.1%)  Asian, 635 (0.3%)  Pacific Islander, 11,193 (5.9%) 
from other races, and 8,628 (4.5%) from two or more races. Hispanic or Latino of any race are 
32,411 persons (17.1%). Non-Hispanic Whites were 67.2% of the population in 2010. 

There are 80,760 housing units at an average density of 2,446.5 per square mile, of which 60.5% 
are owner-occupied, and 39.5% are occupied by renters. The homeowner vacancy rate is 1.1%; 
the rental vacancy rate is 5.4%.

Huntington Beach has a median household income of $83,711, with 8.9% of the population living 
below the federal poverty line.
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Long Beach

According to the 2010  United States Census, Long Beach had a population of 473,577. The 
population density was 9,191.3 people per square mile. The racial makeup of Long Beach is 213,066 
(46.1%)  White, 62,603 (13.5%) Black or  African American, 3,458 (0.7%)  Native American, 
59,496 (12.9%)  Asian  (4.5%  Filipino, 3.9%  Cambodian, 0.9%  Vietnamese, 0.6%  Chinese, 
0.6% Japanese, 0.4% Indian, 0.4% Korean, 0.2% Thai, 0.1% Laotian, 0.1% Hmong), 5,253 
(1.1%)  Pacific Islander  (0.8%  Samoan, 0.1%  Guamanian, 0.1%  Tongan), 93,930 (20.3%) 
from other races, and 24,451 (5.3%) from two or more races. Hispanic or Latino of any race were 
188,412 persons (40.8%). 32.9% of the city’s population was of Mexican heritage Non-Hispanic 
Whites were 29.4% of the population in 2010.

There are 176,728 housing units at an average density of 3,422.2 per square mile, of which 41.6% 
are owner-occupied, and 58.4% are occupied by renters. The homeowner vacancy rate is 2.0%; 
the rental vacancy rate is 7.2%. 

Long Beach has a median household income of $54,769, with 20.2% of the population living 
below the federal poverty line.
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Examples of Daily Life in HBLB for Amazonians Daily life in HBLB

HBLB’s unique cultural makeup makes it a prime living destination for Amazonians regardless of 
their social or ethnic background. From quiet suburban communities inhabited by historical homes, 
to modern luxury apartments, to downtown bungalows, HBLB has a housing option for everyone. 
Choosing where you live is an important part of who a person is and HBLB provides an opportunity 
for Amazonians to achieve self actualization through their housing and neighborhood selection. 
Below are profiles of future Amazonians working at Amazon Coast.  

HB Profile: Family Oriented Manager

As your family is waking up, you take your new four-legged friend for a walk from your house to 
Huntington Beach’s famous “Dog Beach.” After a quick family breakfast, you drop your kids off 
at Huntington Beach High School for their full day in their STEM Program. After a short 10-minute 
drive, you’re at Amazon HQ2 for your morning video chat with the global team about next month’s 
hosted client event on the newly renovated rooftop of the Waterfront Beach Resort, a Hilton Hotel. 
You all agree - the famous HB sunset will be sure to wow everyone in attendance. As you go down 
the mental check-list of to-do’s, you easily sign the kids up for Huntington Beach’s summer-long 
Jr. Lifeguard Program. After the mid-afternoon meeting with the Long Beach-based Amazon team 
is a success, you text your spouse to makes plans for your family to meet at the Surf City Nights 
street fair. You know everyone is craving something different for dinner, so after taking in the local 
arts and handcrafted merchandise at the street fair you take the family to Lot 579 at Pacific City, 
the artisanal food hall that has something for everyone. After two spaghetti grilled cheeses, one 
SoCal Fish burrito, and a tortellini Bolognese, you and your family, joined by your neighbors who 
happened to also be there, walk over to the beach to enjoy a bonfire with s’mores and soak in life 
in Huntington Beach. 

HB Profile: Techie Who Lives at the Beach Within a City

5:00 am wake up, it’s dawn patrol time. You grab your locally shaped Tim Stamps surfboard and 
head out to The Cliffs in HB for a morning surf session. Turns out the waves aren’t going off as 
big as the Pier, so you head over to Southside. That’s the beauty of Surf City USA, with 10 miles 
of coastline, it’s always going off somewhere. After a particularly gnarly and satisfying session, 
you walk up Main Street to Java Point inside Huntington Surf and Sport and talk about how epic 
this morning’s sets were with the surfers working the counter. You hop back onto your modified 
bike that holds your board and cycle back home to shower and prep for the day. Since you have 
a meeting first thing, you decide to take your Pedego electric bike to HQ2 so you don’t work up 
a sweat again. You have delivered from Sancho’s Tacos and enjoy your lunch under the shade 
of a tree on the beautiful Amazon HQ2 campus. Planning your weekend you text your buddies, 
“surf session @ Cliffs tomorrow before checking out Steve Aoki at SeaLegs at the Beach tomorrow 
night?” Since this morning’s surf sesh was particularly tough, you decide to ditch the gym for a 
stand-up paddleboarding in Huntington Harbor after work, finished with award-winning beer from 
Riip Beer Co and a dinner of fresh fish caught that morning at Fish Camp. 
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HB Profile: Creative Who Lives in a City by the Beach

As the morning sun glints off the sea into your ocean view apartment, you head downstairs to 
the brand new, state-of-the-art gym at the Residences at Pacific City. The spin bikes lead you on 
an epic ride through the Swiss Alps, and after a sweaty 45 minutes, you’re ready to come back 
to life at the ocean. On your way to HQ2, you stop inside Lot 579 for a protein-packed breakfast 
smoothie and some avocado toast. The 10 minute drive to work is a breeze- literally, as you have 
the windows down while driving up Pacific Coast Highway. You meet the team for your morning 
meeting on campus outside to soak up the classic SoCal sunshine and endless summer vibes. 
Then you drive to Long Beach and hop on the metro blue line to get to downtown LA for your 
lunch meeting. Since it finishes early, you kill some time by checking out Yayoi Kusama’s newest 
exhibition, ‘Infinity Rooms’ at The Broad Museum Downtown. Then you hop back on the train and 
get off at 2nd Street in Belmont Shore for dinner with your friends. Afterwards, it’s back home to 
the Residences, but not before a quick oceanfront nightcap at the coastal lounge, The Bungalow 
in Pacific City. 

LB Profile: Trend Setters

Waking up in your artist loft within East Village of Downtown Long Beach, you kick start your day 
with a short walk to Berlin Bistro for a cup of bold joe and healthy breakfast wrap. Pumped to get 
your day on, you walk past several cool boutiques and art galleries, noting a few to come back 
and visit on the weekend. The Long Beach Transit is readily accessible, and you hop on to easily 
get to work on time. Diving in to business, soon you realize lunch time is approaching. With so 
many choices, you and a colleague decide you’re craving comfort food, so you hop on two bikes 
stationed on one of the 60 stations provided by the Long Beach Bike Share program and head to 
Sweet Dixie Kitchen. Your colleague swears to work through the 14 different ‘biscuitwitches’ on 
the menu over the course of the next few months, while you decide on the Mac Daddy – going full 
Southern-style mac-n-cheese with an Apple Pie shake that contains a whole slice of pie. Fueled 
for the rest of your work day, you head back while planning your evening activities, because life 
is short and you want to make the most of your day. As your work day winds down, you receive 
texts from a few of your neighborhood friends confirming that they’re game for meeting at award-
winning Beachwood Brewery. After gathering for some fun and awesome BBQ, your crew gets 
word of a musical festival nearby so you head over to check it out. As the night winds down and 
you’re walking back home, a sweet tooth kicks in, so you make a detour to Long Beach Creamery. 
It’s open late and a scoop of Whiskey Vanilla will hit the spot, plus you grab a pint of Burnt Caramel 
for the weekend that you know you’ll enjoy later on Sunday after brunch at Great Society Cider 
House, SoCal’s first dedicated cider bar. 
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LB Profile: Creative Class Professional

You’re greeted in the morning to a gorgeous ocean view from your high-rise condominium that 
beckons a great cup of coffee to spark your creative juices for the day. You head out for an easy 
walk over to Long Beach’s voted best coffee shop, Recreational Coffee. With caffeine kicking 
in from your locally roasted Ethiopia Koke coffee, you soak in the atmosphere and take note to 
relocate your afternoon meeting outdoors at Harvey Milk Park, the first park to be named after 
the visionary civil and human rights leader. Knowing in advance it will be a long day due to some 
evening events at local museums, you decide to walk over to industrial-chic Pier 76 Fish Grill for 
lunch. With Pier 76’s seasonal American seafood menu, you know the quality is going to be great, 
plus the selection of craft beers offers a perfect libation complement. Following your afternoon 
meeting at Harvey Milk Park, you’re invited to a gathering at Padre’s later for happy hour and 
it happens to be Taco Tuesday Night. A perfect excuse to enjoy your favorite Padre’s specialty 
margarita Mandarin Tamarind. It’s a nice evening, so you take a stroll along Pine Avenue and the 
Promenade neighborhoods enjoying the bustling heart of Downtown Long Beach. Passing by 
Beachwood Brewery, you are welcomed inside to experience one of the very few dedicated sour 
tasting rooms in SoCal. Needing something on the less sour side to balance out your evening, you 
head over to The Pie Bar. Though there is a variety from savory to sweet pie options, you decide 
to explore the sweet side by trying a few pie shots. Of course you leave with a ‘S’mores Cutie Pie 
Jar,” as it’s the perfect size for toting home on your walk back. Thinking ahead on your leisurely 
walk home, you plan to leave the car behind and take the Metro to downtown Los Angeles for a few 
art events over the weekend, but Sunday will be relaxing and soaking in the beach side sunsets. 

LB Profile: Creative Executives

Having finished 30 minutes in Evolve, the 24-hour fitness club located within your high-rise 
residential tower, The Current, it’s now time get the rest of your family moving. You hand the 
car keys to your high school junior after a high-five celebration for learning that California State 
University, Long Beach is at the top of her continuing education options. You appreciate the fact 
that residents have access to completing all stages of education without ever leaving Long 
Beach. Checking the calendar, you know you need to buy tickets for the spring time Toyota Grand 
Prix for your racecar loving family members from out of town. You love hosting them for that week 
to experience all the activities and local food offerings. With Downtown being pedestrian and 
bike friendly, the group will be able to navigate easily. You can’t wait to take them to Romeo’s 
Chocolates on Pine for a sampling of artisanal, micro-batch chocolate bars and confections. No 
one ever said no to dessert first, so next you can take them to Michael’s Pizzeria on the promenade, 
a spacious local favorite serving wood-fired gourmet ingredient topped Neapolitan pies. For those 
family members who prefer things a bit slower-paced than the Grand Prix, you’ll set them up for an 
informative guided tour of the famous Queen Mary ship. And for some of the youngest in the group, 
you’ll get tickets to the Aquarium of the Pacific where they can explore 11,000 animal exhibits with 

numerous opportunities for up-close encounters. There’s always a variety of boutiques in East 
Village Arts District and national brands at The Pike Outlets for the shoppers in the group. And 
for an evening after everyone has regrouped at the Fire Sky Lounge, the outdoor living room with 
a fire pit at your residence, The Current, you’ll head the group over to Bo Beau’s Kitchen + Roof 
Tap, a casual California-French comfort food eatery where the family style picnic tables create a 
more engaging atmosphere. Having figured out the agenda for the next family visit, you text your 
partner to meet you at District Wine that night to share the plan. Being a member of the District 
Wine Club, you look forward to tasting some of District’s small production wines and craft beers 
while enjoying their fabulous small bites and flatbreads. 
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Housing

HBLB presents Amazonians with a plethora of housing options to choose from that appeal to 
all walks of life. Amazonians have the option in HBLB to live in a suburban or a heavily urban 
environment all within reasonable distance of their workplace. Both cities possess a distribution 
of housing types that are not intermingled. In HBLB, a suburban family has the ability to walk to a 
high energy entertainment center, and urban apartment dwellers have the ability to easily access 
quiet park areas of town. This tremendous blend of diverse types of housing creates a true sense 
of community in HBLB. Thanks to the high level of housing diversity, Amazonians living in HBLB 
will have the opportunity to live in historical beach bungalows, modern homes, high-rise luxury 
apartments, charming beachside units, and peaceful single-family homes or along the Huntington 
Harbour or Naples Canals.

Residents will also have the option to choose if they would like to rent or purchase a home, as the 
home ownership rate in HBLB averages out to 51 percent. Housing in HBLB is also affordable relative 
to the average regional income. As you can see in the attached graph, the median household 
incomes of Huntington Beach and Long Beach correspond to their accompanying home cost. 
HBLB housing values are resistant to fluctuation during recession and as such Amazonians would 
be protected should the economy turn sour. Currently, there are over 14,000 vacant units in HBLB, 
making housing options plentiful for Phase One. In addition, HBLB are working with developers to 
build over 1,000 units in 2018, or all sizes and types.

Safe in HBLB

Huntington Beach has historically been and continues to be one of the safest cities in California 
when compared to cities other our size.  Just last year, we were the third safest City in California 
with a population between 200,000-250,000 people.  The Huntington Beach Police Department 
does a tremendous job managing public safety despite all of the recent changes in California law 
that have let prisoners out early and lowered penalties for drug and property crimes. 

The City of Long Beach is a large urban metropolis with a population of 470K+, ranking as the 7th 
largest city in California (2016 Census Estimates). Long Beach prides itself on investing in its public 
safety through prevention and community based policing principles. In January of 2017, Year-end 
crime statistics were unveiled by Long Beach city officials showing that while many cities across 
California saw increases in overall crime, the crime levels  in Long Beach remained essentially flat 
compared to 2015 levels.  Property crimes decreased by half a percent with notable double-digit 
decreases in bike theft, grand theft and petty theft greater than $50. During the release of 2016’s 
crime statistics, city officials also announced plans to connect the city’s innovation team with 
the police department in order to help strengthen relations between law enforcement and the 
community and maximize effective policing.
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HB Built Housing Breakdown LB Built Housing Breakdown

Single Family Detached 48.4% Single Family Detached 42.2%

Single Family Attached 11.6% Single Family Attached 5.7%

Multi Family 2-4 Unit 12.0% Multi Family 2-4 Unit 12.3%

Multi Family 5+ Unit 24.2% Multi Family 5+ Unit 38.5%

Mobile Home 3.8% Mobile Home 1.3%

Total Units 80,760 Total Units 176,728

Occupied HB Households 74,951 Occupied HB Households 167,613

Median Houshold Income

Huntington 
Beach

Long Beach
Orange 
County

LA County State

$83,711 $54,769 $77,390 $57,864 $64,500

Median Housing Price

Huntington 
Beach

Long Beach
Orange 
County

LA County State

$705,000 $470,000 $645,000 $520,000 $525,000
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Stable and Consistent Business Climate

Huntington Beach is committed to promoting and sustaining a strong, healthy business climate 
throughout the community.  The Office of Business Development (OBD) is dedicated to enhancing 
the City’s economy and business environment by attracting business and investment to the 
community, expanding the City’s tax base, and balancing private sector needs with neighborhood 
quality of life.

Our team remains focused on serving as an advocate for the business and development 
community here in Huntington Beach, which includes  those already established here, as well 
as  those considering a move or expansion from another location.   Business advocacy is the 
reason the OBD was created.  We operate on the principle that no two businesses are alike, and 
that a one-size-fits-all approach isn’t necessarily right for every business. 

When needed, OBD provides the assistance of a dedicated staff member to businesses in need 
of guidance when navigating the often overwhelming task of starting, expanding or relocating a 
business.  

Long Beach continuously promotes a business-friendly environment through events and targeted 
advertising. With 154 businesses making the decision to call Long Beach home over the past 

12 months, it’s safe to say our business environment is thriving. Situated on the LA/OC County 
line, Long Beach is directly connected to a robust matrix of freeways and accessible to airports, 
including Los Angeles International Airport (LAX), John Wayne Airport (SNA), and our own Long 
Beach Airport (LGB), which serves more than 3 million passengers annually and operates 41 
commercial and 25 commuter daily flights. Certainly not limited by cars, downtown Long Beach is 
serviced by the Metro Blue Line, the nation’s most used light rail line with over 80,000 boardings 
per day. This line provides a direct connection between Long Beach and Los Angeles, allowing 
users to easily jump between the attractions and amenities of both cities, and all points in between.

DLBA, a non-profit organization committed to improving and promoting Downtown Long Beach, and 
the City of Long Beach have worked together to improve the median turnaround time for a business 
license. This beneficial partnership for businesses has decreased the turnaround times from 56 
days in 2015 to 14 days in 2016 to acquire a business license. With the creative sector’s quick growth 
in recent years, and it’s easy to see the economic powerhouse that is Long Beach. In an effort to 
become ever more accessible to new businesses, the City of Long Beach launched BizPort, its 
new online business portal. The site serves as a digital ombudsman to help entrepreneurs easily 
navigate the steps to start, manage, and grow a business. Clarifying and simplifying the startup 
process for new businesses, BizPort aims to better prepare all entrepreneurs to get through the 
licensing process more quickly. Big data has transformed the world’s way of doing business. 
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At Amazon Coast, you’ll need hotel, meeting room and conference space for Amazonian events, 
hosting the Seattle team and families visiting to experience HBLB. 

The Hotel Business Traveler

HBLB: 

• Over 7,200 guest rooms citywide
• 400,000 sq ft convention center 
• Long Beach Airport and John Wayne-Orange County Airport
• Metro to LAX, downtown LA and extended Amtrak rail system
• HB Collection of oceanfront hotels and resorts featuring 185,000 sq. ft. of meeting space
• Largest collection of oceanfront hotels within walkable footprint in California, steps from 

downtown and the beaches

Key points

• Quality of life for attendees and planners
• Coastal hotels and conference spaces – ocean is accessible to all five senses
• Year-round favorable climate/temperatures
• Walkable cities
• Work/Play balance
• Accessibility from major airports – highlight travel time

 Preferred destination: 

• Vacation destination
• Family friendly (can turn work trip into quality time pre/post conference dates)
• Major attractions include Disneyland, major sports teams, museums, music venues, and 

more (see list in Community/Quality of Life)
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HBLB Film Friendly 

HBLB has positioned itself as a reliable filming destination in Southern California. In FY 16-17 a 
combined 572 Film Permits were issued, over 1,000 filming days, for projects within Huntington 
Beach and Long Beach. Projects range from small independent features and student films to big 
budget productions such as CHIPS, Master Chef, Curb Your Enthusiasm, and Ballers. This experience 
has shaped HBLB into a premier film friendly destination to many production companies that utilize 
HBLB as their Premier Location. Often shows such as FOX’s Rosewood have utilized both Long 
Beach and Huntington Beach for a singular episode of filming due to HBLB’s unique positioning 
straddling both sides of the Thirty Mile Zone. 

Benefits of Filming in HBLB

• Huntington Beach’s application program, FilmApp, is a Winner of the Orange County Business 
Council Award for “Business Retention and Attraction”.

• HBLB Staffs are trained to be flexible and responsive to filming needs. 
• The HBLB community that is open and supportive of filming projects. 
• HBLB possesses a network of Hotels familiar with the needs of the Filming Industry.
• Applicants have the ability to apply for a permit 24/7, ensuring that their applications are 

submitted and reviewed as quickly as possible. 
• Promised three day turnaround time for all Amazon Studio Productions. 
• All Amazon Studios film permit applications will be prioritized and eligible for various fee 

reductions. 
 

Recent Noteworthy Productions in HBLB

• CHIPS –Warner Brothers
• Rough Night – Columbia Pictures
• Curb your Enthusiasm – HBO
• Ballers – HBO
• Thundermans – Nickelodeon
• Wheeler Dealers – Discovery
• Rosewood - FOX
• NCIS: LA - CBS
• Animal Kingdom - TNT
• Modern Family - ABC
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 “The City of Huntington Beach is the very definition of the term ‘film 
friendly.’  We at PPS have had several film permit clients shoot recurring 
locations there. Everything went wonderfully, even easier than Los 
Angeles in many ways. The City staff moved quickly, courteously, 
and were very accommodating. When we learn we have a location in 
Huntington Beach, we look forward to working with a knowledgeable, 
friendly staff we know we can count on.” 

 - Chris Agnew, Vice President, Pacific Production Services

  

“The best thing about working in Huntington Beach is that what we can live, 
work, play in our community. We are proud of to be part of the HB community. 
Being near the beach doesn’t hurt either.”

 – Scott Freeman, CEO, Primal Elements

 

“Choosing to locate in Huntington Beach gave our company access to 
capital and quality of life. Texas and Florida offered us incentives to 
locate there, but no talent pool or quality of life. Selecting Huntington 
Beach/Southern California as our base gave us the opportunity to pick 
the best of the best.”

 - Shane Fleming – VP U.S. Operations, Rocket Lab

 

“I can’t explain how special of a place Huntington Beach is for my family. It’s my 
favorite place on the planet because there’s something for everyone.” 

 - Casey Patterson, Olympic Pro Beach Volleyball Athlete

 

“For me as a pro surfer, it’s especially good cause we 
have waves 365 days a year. So I’m always able to do 
what I love. As a dad with a young family, we find it great 
with the beach, city parks and schools for the kids to be 
able to play and learn in a healthy and safe environment. 
My number one priority is looking after them and my 
wife and we have every resource we need right here at 
home in Huntington Beach. With my career and my family 
growing older, I wouldn’t rather live anywhere else.” 

 - Brett Simpson, Hurley-Sponsored Professional Surfer and Two-Time 
 US Open of Surfing Champion

 

Molina Healthcare- Fortune 500 company, $14.18 Billion in Revenue 
2015, headquartered in DTLB. 
 “All of my siblings were born and raised here…All of us went 
to school here, and we’re just very proud to be a part of the 
community.” 

 - J. Mario Molina, M.D., CEO Molina Healthcare (2016)

 

 Memorialcare- 5,000+ employees in Long Beach, $2 billion in revenue 2016 
“The Long Beach market is vitally important to our health system… (City of 
Long Beach) prioritize strategic initiatives that ensure the continued growth 
and success of our Long Beach campuses.” 

 - Barry Arbuckle, Ph.D., President and CEO of MemorialCare Health System (2015)

  

Virgin Orbit 
“But certainly (Virgin Orbit) going to bring a lot of great jobs to the area of 
Long Beach and we’re very much looking forward to the talent that already 
exists there.” 

 - William Pomerantz, Vice President of Special Operations, Virgin Galactic
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Aeroplex Aerolease Group 
“On a regional basis, I think Long Beach continues to play a vital role, with 
the fact that we are centrally located…I think that as you see the commercial 
activity increase in Orange County and Los Angeles, the role that Long Beach 
will play as a viable destination will continue.”

 - Curt Castagna, President and CEO of Aeroplex Aerolease Group

 

 “I fell in love with this city before I even knew it. When I graduated, 
the first investment I made was to buy a house in Long Beach, and 
we’ve never left. Matt and I are still in that house, and we can’t think 
of a better city to raise our growing family in,” 

 - Misty May-Treanor- Three-time Olympian, Volleyball

 

 “I guess I’m just loyal. I was born, raised, married and I’ll always live in 
Long Beach. I just love being associated with an area that is beautiful 
and recognized and so central to where I need to be regarding my family. 
I think it has it all— beautiful climate, diversity, and most importantly, it 
just feels like home. It feels like a small community, yet it’s in the center 
of Los Angeles County.”

 - Lisa Fernandez- Three-time Olympian, Softball
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What Makes HBLB Unique?

Huntington Beach and Long Beach residents are truly living the dream in California. Our unbeatable 
300 days of sunny weather, more than 17 miles of beaches, diverse activities, fresh farm to table 
culinary scene and proximity to major attractions makes living the dream an everyday reality. HBLB 
is inspiring all Dreamers and Doers to succeed by offering an environment that’s conducive  to 
innovation, creativity, and healthy living. Future Amazonians would have no shortage of adventures 
at Amazon Coast.  

Family-Friendly Atmosphere

HBLB possesses a strong, family-friendly atmosphere and culture that promises a joyous and safe 
experience for all residents and visitors alike. Family comes first in HBLB as both communities strive 
to maintain the safe and fun reputation that welcome millions of visitor each year. Amazonians will 
be delighted by the vast array of easily accessible family-friendly locations and frequent events 
that the Sand, Sea and Air provide in HBLB. 

Community 
Quality of Life

July 4th Celebrations

Independence Day is a huge annual tradition of epic proportions in HBLB. Starting on July 3, the 
“Big Bang on the Bay” celebration takes part on Alamitos Bay in Long Beach. This celebration 
of Independence takes place with a BBQ and block party complete with vintage plane flyovers, 
skydivers, and fireworks to commemorate the birth of the United States. 

In HB, the 4th celebration begins early with the annual 5k Fun Run which routinely has several 
thousand participants on a route that takes runners down Main Street to Pacific Coast Highway 
and back up to City Hall. After the race, the annual Huntington Beach 4th of July Parade begins. 
This parade, 113 years running, is the largest 4th of July Parade west of the Mississippi and 
features marching bands from around the world along with celebrities and community groups. 
A live feed of the parade is broadcast throughout Southern California on KABC, and routinely has 
more than 300,000 people in attendance. Following the parade is an all-day festival at the pier 
with live music, entertainment and booths. The day concludes with nearly 500,000 spectators 
watching the spectacular fireworks show launched from the pier over the Pacific Ocean.
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Breitling Huntington Beach Air Show

The Breitling Huntington Beach Air Show is a new event that takes place in the fall spanning over 
several miles of sand in Huntington Beach. With acts such as the USAF Thunderbirds, Canadian 
Snowbirds, Brietling Jet Team, and U.S. Navy Blue Angels, the Huntington Beach Air Show was 
considered one of the premier air shows after its inaugural year in 2016. The 2017 Air Show had an 
estimated 1,000,000 visitors over the weekend. With the show center positioned over the ocean, 
crowds have the ability to watch the show from the pier, beach, boat, park, hotel room, and the 
many restaurants that have a stunning view of the flight pattern. It is an event for all ages that is 
guaranteed to make the hair stand up on the back of your neck as attendees are overcome with 
the wonderment and spectacle of flight, and feel a strong sense of patriotism as we honor our 
active military and veterans.

Toyota Grand Prix of Long Beach

The Long Beach Grand Prix is an annual IndyCar Series race that brings out all manner of race 
car aficionados for three days of action packed adrenaline. Since 1977, people of all ages swarm 
to Long Beach to watch professional drivers race through the streets in the longest-running 
major street race in North America. Attendance over the weekend of this event is often more than 
200,000 making it the largest singular event in Long Beach. Three days of professional car racing 
coupled with live concerts make for great family fun. The highly televised event features the star-
studded Pro/Celebrity Race where music, television and cinema celebrities compete for charities. 
Last year, R&B singer, and Grammy-nominated musician, Brian McKnight, opened the event. The 
Sunday Verizon IndyCar Race featuring world class drivers like Marco Andretti racing at speeds of 
185 miles per hour makes this a turbocharged and hotly contested event Amazonians won’t want 
to miss!

More Intimate Experiences

Not every event in HBLB is of such grand proportions as the 4th of July, the LB Grand Prix or the HB 
Air Show. Some events are catered to the local populace and the love of the community. 

• Summer Movie Season is popular throughout HBLB, where large monitors are set up on the 
sand and attendees are encouraged to bring a towel and chairs to watch a movie in the fresh 
beach air. 

• Street fairs are also a common event, as Huntington Beach and Long Beach both encourage 
local farmers markets. Most notably, Surf City Nights in Huntington Beach takes place on Main 
Street every Tuesday night and features locally grown produce, live music, community talent 
shows, and art exhibits. 

• HBLB is a dog friendly community, and Huntington Beach Dog Beach plays host to several 
large dog-centered events such as Corgi Beach Day where thousands of fluffy corgis storm 
Huntington Beach. Long Beach has 10 Dog Parks and Dog Zones where pet lovers can enjoy 
the outdoors with “man’s best friend” in parks all over the City and in the downtown.

• During the winter season, HBLB is full of holiday cheer, tree lightings, and boat parades. Every 
year residents converge to the Naples Island Boat Parade and the Huntington Harbor Boat 
Parade to view hundreds of decorated boats cruise through the harbor. 

• There are also many family- friendly locations for people to visit on a daily basis. The Long 
Beach Aquarium of the Pacific, Rainbow Harbor, Huntington Beach Central Park, Pacific City, 
and Queen Mary are just a few destinations open year-round that provide a healthy and 
family-friendly atmosphere.
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Unique Cultures

HBLB offers an unparalleled and dynamic mix of cultures and communities. Long Beach is home to 
one of the largest LGBT communities and Pride Parades in the United States.  With such a dynamic 
range of communities, HBLB is a one-of-a kind place to live.

Music

HBLB is a location famous for its music. Some heavy hitters from Long Beach include household 
names such as Snoop Dogg and Sublime; while Huntington Beach was put on the map with 
Avenge Sevenfold and the Aquabats. Music plays a vital part in the daily lives of residents of 
HBLB. Huntington State Beach routinely hosts major music events such as the Coastal Country 
Jam, the Sundown Music Festival, and the Like Totally 80’s Music Festival. The Long Beach Jazz 
Festival, featuring such talented artists as Boney James, Poncho Sanchez, Spyro Gyra and Will 
Downing, is much anticipated each year. Long Beach also hosts the Reggae Island Music Festival 
in the summer, New Blues Festival in El Dorado Park in the fall, the newly inaugurated Music Tastes 
Good Festival and many other special events throughout the year. Both cities also host summer 
concerts in the park and were instrumental in the formation of both Surf Rock and Ska genres of 
music.

Surf

 No city can claim surf culture the way HBLB can. Known as “Surf City, USA,” Huntington Beach is 
synonymous with surfing and the creation of the sport itself. Huntington Beach is home to the only 
dedicated Surfing Walk of Fame in the world as well as the International Surfing Museum, a State of 
California Historical Landmark. Selection to the walk of fame is a competitive process. An induction 
committee made up of approximately 80 international surf industry notables submits its choice for 
each of six categories: Surf Culture, Local Hero, Surf Pioneer, Surf Champion, Woman of the Year 
and Honor Roll. The Surfing Walk of Fame induction ceremony is held annually in conjunction with 
the US Open of Surfing competition. The Vans US Open of Surfing is the largest surfing competition 
in the world. For nine days at the border of July and August, people from around the world come 
to Huntington Beach to watch the competition and take part in the festivities free of charge. In 
addition to surfing, the event also includes world class skateboarding and BMX competitions, 
art exhibitions, and sponsor demos. Surfing is a way of life in HBLB and Huntington Beach works 
tirelessly to ensure that it stays. In 2015, Huntington Beach broke the Guinness World Record for 
the “World’s Largest Surfboard” as a celebration of “100 Years of Surfing.” To break this record, 66 
participants climbed aboard a 42-foot surfboard and caught a wave into shore. More recently, the 
City set another Guinness record, this time for the “Largest Number of Surfers on a Paddle Out.” 
For this event, 511 surfers formed a ring and clasped hands in the ocean to show the City of LA that 
Huntington Beach should be the official host city for the Olympic Surfing Village in 2028.
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Classic Car Culture

Huntington Beach is the quintessential car gathering spot for all types of collectors. There are 
several local established car shows that attract collectors throughout the region. Popular car 
shows include the prestigious Concours D’Elegance in Huntington Beach Central Park, Beach 
Cruisers Meet at the Pier, the Annual Belmont Car Show, Huntington Beach Donut Derelicts Car 
Show, and the Surf City Veteran’s Day Car Show that celebrates and honors veterans and raises 
funds to support veteran’s non-profits. In HBLB it is commonplace to see classic Woodys sharing 
the road with brand new Teslas as the constant beautiful weather and favorable climate make 
preserving and using those classic cars all the more worthwhile. 

Arts and Heritage

Art is a major facet of life within HBLB where street art is plentiful and dynamic, and local art fairs 
are as common as a sunny day. HBLB offers ways to experience local and international art, surf 
culture and Southern California heritage at every turn. 

LB Retro Row

Lined with a unique pocket of independently owned and operated shops, restaurants, and experiences, 
stroll among a huge selection of vintage, curiosity, furniture, clothing, music, sweet treat and specialty 
stores along 4th Street in Long Beach, a celebration of independence and diversity. 
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Long Beach Museum of Art

The Beach Museum of Art hosts a diverse collection with more than 3,200 works encompassing 
300 years of American and European art in all media. Highlights from the collection include furniture 
by Charles and Ray Eames, ceramics by Beatrice Wood, and sculptures by Claire Falkenstein, 
George Rickney and Peter Voulokos; Early 20th Century European Modernist paintings by Vasily 
Kandinsky, Alexej Jawlensky and others from the Milton Wichner Collection; and contemporary 
artists such as James Jean, Sherrie Wolf, and Sandow Birk whose paintings have recently been 
added to the collection.

Carpenter Arts Center

The Carpenter Performing Arts Center at California State University, Long Beach engages the 
community through artistic, educational and cultural experiences that enrich lives, promote 
lifelong learning in and through the performing arts, and serve as a gateway between the 
university and greater community. 

POW! WOW! Long Beach 
POW! – It’s the impact that art has on a person.  
WOW! – It’s a reaction that art has on a viewer.

Together they form POW! WOW! Which is a Native American term that describes a gathering that 
celebrates culture, music and art. Centered around a week-long event in Hawaii, POW! WOW! 
has grown into a global network of artists who bring their art to communities through creative 
community spaces and live art installations around the globe. The festival is expanding to cities 
around the world and Long Beach is one of its proud hosts.
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Queen Mary 

The Queen Mary is one of Long Beach’s signature attractions, a piece of world history that attracts 
visitors from around the globe.  Once the world’s most luxurious ocean liner, today the ship features 
a 340-stateroom hotel, unique shops and fine restaurants. Visitors can explore this majestic ship 
from the wheelhouse to the engine room. The ship offers several different guided and self-guided 
tours. Visitors can learn about the heydays of Trans-Atlantic travel when the Queen was the most 
elegant and fastest ship on the high seas. Or relive the Queen’s wartime adventures as she carried 
men and materials to battlefronts around the world.

International Surfing Museum

Surf City’s humble beginnings are featured in the HB International Surfing Museum. Dedicated to 
preserving the past, participating in the present, and influencing the future of all aspects of surfing 
culture worldwide, the museum houses collections of surfing memorabilia and culture including 
some of surfing history’s most significant artifacts such as Duke Kahanamoku’s surfboard, 
the Guinness World Record World’s Largest Surfboard, Dick Dale’s guitar, Bruce Brown’s camera 
used to film “Endless Summer,” historic photos, vintage posters and more.

 The Huntington Beach Art Center (HBAC)

The Huntington Beach Art Center (HBAC) is a community arts and cultural center serving 
Huntington Beach and the Southern California region. The Center presents the works of artists 
producing in all media. Through exhibitions, performances, film/video screenings, lectures, and 
educational programming, the HBAC serves to advance public awareness and understanding 
of cultural, historic, and contemporary perspectives. The HBAC creates opportunities for local, 
regional and national artists and the community to share in a climate of experimentation, 
education, and experience. 

Earl Burns Mille Japanese Garden

Situated on the campus of CSU Long Beach, the 1.3-acre, Hill and Pond Japanese-style garden 
was founded as an educational resource for the campus and community. The garden advances 
the university’s ongoing interest in international education and student engagement and serves 
as an outdoor classroom setting for the visual arts and sciences, as well as a site for student 
mentoring and peer-to-peer relationships through internships and docent positions.
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Long Beach Performing Arts Center 

The Terrace Theater at the Long Beach Performing Arts Center is a full theatrical and performance 
venue and home to the Long Beach Symphony. It can hold 3,051 patrons at its maximum 
configuration in Orchestra, Loge, and Balcony sections. 

Cambodia Town

The 1.2-mile stretch in Long Beach designated “Cambodia Town” is located along the business 
corridor of Anaheim Street between Atlantic and Juniper avenues and has the largest 
concentration of Cambodians outside the country. The community uses the cultural customs 
and traditions to give empower the community to work together and invigorate the social and 
economic well-being of residents and business owners in Central Long Beach. 

Outdoor Recreational Activities

Sports are a major part of what Amazonians will enjoy about Amazon Coast. HBLB takes pride in 
the fact that their communities are healthy, vibrant, and active. HBLB has everything from casual 
sporting leagues to professional sporting events that draw major crowds. Active Amazonians will 
appreciate living in HBLB where they will be able to craft the perfect work life balance. 

Vibrant Parks System

HBLB provides an outdoor parks experience like no other in southern California. With over ten miles 
of uninterrupted beaches in Huntington Beach, and six miles in Long Beach, residents of HBLB 
have more easily accessible beach frontage than any community on the west coast. Included in 
this marvelous stretch of sand is the famous Huntington Beach Dog Beach where pet owners have 
the luxury of spending their summer days with their furry friends. Inland from the Beach, residents 
can expect a thriving parks system as HBLB is home to 137 parks totaling over 1,500 Acres. Most 
notable of these parks are Huntington Beach Central Park and El Dorado Regional Park. Huntington 
Beach Central park is the largest city-owned park in Orange County and covers over 350 acres 
of land. The park offers plenty of activities and events all year round for all ages. Dog and car 
shows are held in the summer, Cross-country racing events in the fall, and the Huntington Beach 
Equestrian Center holds a massive jumper show every spring. Long Beach is host to 162 individual 
parks, 26 community centers, and the largest municipal marina system in the nation. El Dorado 
Regional Park in Long Beach is a massive community oriented park where participants can utilize 
an archery range, a 15 court tennis center, BBQ pits, baseball diamonds, fishing lakes, and model 
aircraft flying areas. In addition to their massive community parks, each city is peppered with 
community centers and smaller parks that provide an improved quality of life only found in HBLB. 

The Newland House

The Newland House Museum was built in 1898 for HB pioneers William and Mary Newland. It stands 
as the oldest residence in the city, and is maintained by the Historical Society. The venue serves 
as an awesome backdrop for weddings, events and an annual Halloween Haunted House. The 
original ranch reached across 500+ acres and had crops of lima beans, sugar beets, celery and 
later chili peppers. 

MOLAA

The Museum of Latin American Art (MOLAA) is the only museum in the U.S. dedicated to modern 
and contemporary Latin American Art. The museum expands knowledge and appreciation of 
modern and contemporary Latin American art through its collection, ground-breaking exhibitions, 
stimulation educational programs, and engaging cultural events. 

Pacific Island Ethnic Art Museum

The Pacific Island Ethnic Art Museum (PIEAM) incorporates the diverse cultures of the Pacific 
Islands, with a focus on Micronesia, into a permanent collection, educational programs, rotating 
exhibits, and living arts. 
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Running Events

Both Huntington Beach and Long Beach host World Class running events in their cities. Throughout 
the year, residents can participate in 5k events, walking events and other physical activities. Most 
notably are the Huntington Beach Marathon and the Jet Blue Long Beach Marathon. The award-
winning Huntington Beach Marathon is considered one of the most scenic in the Country where 
nearly 20,000 runners enjoy incredible views on a flat course. The Long Beach Marathon is a large 
event that puts approximately 20,000 runners on the road for a course spanning through the City 
and ending at Shoreline Drive. These races bring more than 100,000 visitors to HBLB each year 
solely for these events. 

Professional Sporting Events

In addition to the US Open of Surfing, other major professional sporting events are held in and 
around HBLB. Most notably, the AVP Huntington Beach Open Volleyball Tournament and the Long 
Beach Volleyball World Series take place annually. At these events the public can meet and watch 
superstars such as Misty May Treanor and Kerri Walsh compete against each other. Residents of 
HBLB also have unprecedented accessibility to several college and professional sports teams. Cal 
State Long Beach has 18 teams that compete in NCAA Division 1 and is routinely competitive with 
major college programs. Additionally, the Anaheim Ducks, LA Chargers, LA Angels, LA Galaxy, and 
the location of the future LA Rams Stadium are all within a 30-minute drive of HBLB. 

Amateur Recreational Sports 

HBLB possesses strong municipal recreational sports programs for all ages. From Little League 
sports through high school athletic programs, sports are taken seriously in HBLB. In 2011, a team 
from Huntington Beach defeated Japan to win the Little League World Series. Two of the most 
dominant high school football programs in the State of California, Edison High School and Long 
Beach Poly, are based with HBLB. Long Beach Poly boasts the greatest number of graduates who 
have played for the NFL than any other high school in the nation and was named the “Sports 
School of the Century” by Sports Illustrated in 2005. Both cities also run first class sporting 
leagues for the public. Residents of HBLB can find access to recreational soccer, baseball, softball, 
pickleball and flag football leagues year round that play on state of the art fields. Both cities host 
special sporting events such as the annual HB Sand Soccer Tournament in June. The athletic 
culture of HBLB means that there is always a field, or chunk of sand, available for a pickup game! 
HBLB is also a community that has no shortage of golfing opportunities available. With more than 
10 major golf courses within the two cities or immediately adjacent to them, HBLB is the place to 
be for golf enthusiasts. 

Other Options

HBLB offers alternative sports to ensure there is something within the community for everyone 
to engage. Both cities possess major skate parks within their city limits that allow free public 
access to skating and BMX enthusiasts. Other types of sporting attractions in the community are 
the Huntington Beach Weiner Dog Races at Old World Village, the Catalina ski race where super-
boats race from Long Beach to Catalina Island, and full 18-hole disc golf course in Huntington 
Central Park and in El Dorado Park in Long Beach. HBLB also contains several Marinas with several 
thousand privately owned boats as water sports are a large part of the community. 
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Sporting Culture and Olympic Hopes

HBLB’s love of sporting events enables the cities to look towards future event opportunities. With 
the City of LA being granted the 2028 Olympics by the International Olympic Committee, HBLB 
has made a push to leverage its assets to host some of the games. Long Beach is poised for the 
beach volleyball competition as the Volleyball World Series is annually held there and the City 
has experience with major volleyball events. Huntington Beach has leveraged its position as the 
Surfing Capitol of the World and the Host of the US Open of Surfing to acquire the rights to host the 
Olympic surfing competition. Huntington Beach even went so far as to break a world record with 
the surfer link event to attract the eye of LA. Both cities have demonstrated their dedication to the 
Olympics as part of their athletic culture.

Food, Drink, and Nightlife

The unparalleled diversity present in HBLB is echoed in all aspects of life, and the evening 
entertainment scene reflects the culture of the region. In HBLB, there is an option for everyone as 
a healthy mix of family restaurants blends seamlessly with more mature ventures. 

Everyday Attractions

Whether you are searching for that perfect Sunday Brunch at Dukes next to the Huntington Beach 
Pier or looking for some family fare at Roscoe’s Chicken and Waffles in Long Beach, there is always 
a local dining destination open for business. HBLB possesses a vast array of beach concessions 
to feed beachgoers on a beautiful Southern California day, as well as restaurants serving home-

cooked meals on those few chilly winter days. On those summer days where you can’t seem to 
shake the heat, future Amazonians would have the option to grab a milkshake from Ruby’s on 
the end of the iconic Huntington Beach Pier. Alternatively, if Amazonians are more in the mood to 
wet their whistle in the summer heat, or a temperate winter day, they have the option to select 
from dozens of local breweries and tasting rooms in HBLB. Enjoy a glass of your favorite IPA from 
riip Brewing Company in Sunset Beach, or take a bike ride to the Ballast Point Tasting Room in 
Long Beach for a sunset view with your friends. In HBLB, every day in the sand, sea and air is an 
adventure. 

Nighttime Adventures 

HBLB after dark is a world like no other--filled with scintillating salsa, sultry jazz, classic rock n’ roll, 
karaoke bars, and some of the leading sounds on the alternative scene. From Latin clubs to jazz 
and cigar lounges, HBLB is the hotbed of grooves and tunes to light up the night. Whether you’re 
downtown in Huntington Beach or enjoying upscale Pacific City, or in Long Beach’s pulsating Pine 
Avenue or Belmont Shore, there’s always a hot band, sizzling hangout or smokin’ dance floor 
ready to show you the time of your life. In a single night on the town, Amazonians will have the 
opportunity to enjoy beautiful sunset views at the Bungalow in Huntington Beach, sing Karaoke 
at Perqs on Main Street, and ride the mechanical bull at Black Bull Diner. From here a 15 minute 
Uber ride can take you from the blue collar bar hopping scene and drop you deep in the heart of 
Long Beach for an urban nightclub experience at Sevilla Nightclub or Cuban Pete’s. No matter the 
nighttime taste of an Amazonian, HBLB has the nighttime diversity to cater to anyone’s desires. 
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Life So Good We have to Share

HBLB best exemplifies the trifecta of Sand, Sea and Air as no other community comes close to the 
potential of Amazon Coast. In 2015, Time Magazine named Huntington Beach the “Best Beach in 
America” thanks to our year round perfect weather, comfortable and refreshing water temperature, 
and easy accessibility to the public, along with its friendly atmosphere. Additionally, in 2016, Long 
Beach was named by Sunset Magazine “SoCal’s coolest beach town”. In addition to the numerous 
awards granted to Huntington Beach and Long Beach for its comfortable living conditions, HBLB 
has also been recognized for various health, safety, and cultural awards including: 

• 15th Best Run City in America – Huntington Beach – Wallet Hub, 2017
• Award for Advancement of Diverse Communities – Long Beach – League of California Cites, 

2017
• 10 Happiest Cities – Huntington Beach – Wallet Hub,2017 
• #7 Best Airport – Long Beach Airport - Conde Nast Traveler, 2017
• #1 Quality of City Services ranking – Huntington Beach – Wallet Hub, 2017
• 10th Most Walkable City in the Nation – Long Beach – Walkscore.com 
• Best Beaches in California – Huntington Beach – Conde Nast Traveler, 2017
• 3rd Most Beautiful Airport in the World – Long Beach Airport – BBC, 2017
• Best Dog Park – Huntington Beach Dog Beach – OC Register, 2017
• Planning Award – Long Beach Physical Activity and Obesity Prevention Master Plan, American 

Planning Association, 2017
• One of the Best Surfing Spots in the World – Huntington Beach – Conde Nast Traveler, 2017
• Best Kid Friendly Beach – Mothers Beach, Long Beach – Red Tricycle, 2017
• Sustainable Government of the Year – Huntington Beach – Sustain OC, 2016
• 2nd Place, the Cool California Challenge – Long Beach – California Air Resources Board, 2016
 
Other Attractions Outside of HBLB

• Disneyland (Huntington Beach is the closest beach to Disneyland and Anaheim)
• Knott’s Berry Farm (waterpark and park)
• Catalina Island  (Catalina Express, Zip Line Eco Tour, Skyline Drive Tour, 18-holes of golf, 

Cabana rentals)
• Universal Studios Hollywood
• Griffith Observatory (One of SoCal’s most popular attractions) 
• SeaWorld
• LegoLand
• San Diego Zoo and Safari Park
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GREEN IS THE NEW BLACK
Amazon Coast is ideal for HQ2, as both Huntington Beach and Long Beach work closely with 
business partners to achieve the Triple Bottom Line of social, environmental, and financial 
success. Ideally located on the Pacific coastline, HBLB leaders and residents value sustainability 
and have a natural respect for the environment that is pervasive in everything we do. 

Leadership in Sustainability 

California holds a global reputation as a leader in the field of sustainability; and Huntington Beach 
and Long Beach stand out as exceptional pioneers in the field of environmentalism within this 
green state. Both cities have exceeded the minimum goals required by the State to meet its 
ambitious climate and energy goals.

Huntington Beach has been a leader in energy efficiency and sustainability projects and was the 
first City in Orange County to create a specialized Energy Project Manager position. Additionally, the 
City’s Environmental Board established in 1979, which advises the City Council on issues related 
to sustainability and conservation, was one of the first municipal environmental boards created 
in California. The Board started the City’s recycling program and in 2006, achieved the state’s 
highest waste diversion rate. The City’s Sustainable Business Certification program encourages 
businesses to implement sustainable practices to not only save money but to save precious 
natural capital. 

Long Beach is one of the first cities to create a Sustainable City Commission (2007), establish an 
Office of Sustainability (2008), and adopt a Sustainable City Action Plan (2010). Long Beach’s Mayor 
is also a signatory to the Compact of Mayors, and the City is a member of the Los Angeles Regional 
Collaborative for Climate Action and Sustainability which works to advance climate solutions. Long 
Beach’s Green Business Recognition Program encourages and recognizes local businesses for 
their sustainable practices in each of the following areas: Waste Reduction & Recycling, Alternative 
Transportation, Green Purchasing, Water Conservation & Pollution Prevention, Energy Efficiency & 
Conversation, and Staff Training & Public Awareness. The Port of Long Beach, known as “The Green 
Port,” adopted a Green Port Policy, an aggressive policy to mitigate the environmental impacts  of 
the Port’s operations, promote sustainability, and distinguish the Port as a leader in environmental 
stewardship and compliance.

Sustainability
Energy Efficiency 

Huntington Beach is committed to creating a more sustainable and efficient City. Beginning in 
2008, the City embarked on an ambitious program to retrofit and retro-commission the Civic Center, 
City Corporation Yard, and the Central Library. The City has installed 5.13 MW of solar at three 
City facilities, worked with the City’s Facility Manager to optimize building performance, installed 
automated meter reading, retrofitted 2,291 City owned street and parking lot lights to LED saving 1.5 
m kWh per year. Huntington Beach has three large scale solar canopy installations in the parking 
lots at the Civic Center, Central Library, and City Yard. These facilities generate 2.13 MW of power, 
having the environmental impact of removing 455 cars off the road. Since 2012, the City has been 
Platinum Partner in the Orange County Cities Energy Leader Partnership program, working closely 
with Southern California Edison, the Southern California Gas Company, and neighboring Orange 
County cities to reduce greenhouse emissions and energy consumption.  

To further the City’s energy efficiency projects, the City has successfully secured the following 
sources of funding: a $3 million CLEEN Center loan (the first of its kind issued by the State) and a 
1% loan for $3 million from the California Energy Commission, both for the acquisition and retrofit 
of 11,000 streetlights from Southern California Edison to LED, and $1.5 million in funding from the 
California Energy Commission for the EPIC Challenge program to create an advanced energy 
community in the City’s disadvantaged area. 

Long Beach has launched several energy projects aimed towards promoting sustainability. The 
City’s Convention and Entertainment Center installed a 750 kWh solar panel array, one of the 
largest of its kind on a public facility in the West Coast, that generates over 1 million kWh hours of 
pollution-free electricity on an annual basis. 

• Over 80% of the City’s computers purchased are EPEAT certified, and 100% of the City’s 
computers include Dell’s EnergySmart power management settings;

• Server virtualization and consolidation, through the use of 125 virtual servers that reside on 
5 physical servers, resulting in 98% reduction in power consumption;

• Expanded use of solar powered products including: the installation of solar powered pay 
stations at three parking lots in the Downtown area, six solar trees installed at the  
Airport expected to create 15,000 kWh annually, and a pilot solar trash bin project.

• Long Beach has worked with Southern California Edison to retrofit 17,000 of its 23,000 
streetlights to LED with the remainder to be completed by the end of the year. As a result, 
the City achieved more than 3 million kWh hours in municipal energy savings in 2017. 

 
Both cities have a strong commitment to renewable energy and storage projects, and are in 
varying stages of exploring community choice aggregation.  
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EPIC Challenge – District Energy Project

The City of Huntington Beach, along with the University of California Irvine, Altura Associates, 
and the National Renewable Energy Laboratory (NREL) received a total of $1.9 million in funding 
to develop and apply master community design tools and to integrate innovative, high efficiency, 
and sustainable energy technologies into a Huntington Beach disadvantaged community. In this 
project, the team will integrate and optimize promising new energy innovations into a unified 
system (similar to the Amazon’s District Energy System) that efficiently interacts with the existing 
community electrical grid/infrastructure/buildings, serves various end-uses, obtains performance 
data for scale-up, and performs cost-benefit analyses for demonstrating economic feasibility. 

The project will become a blueprint for the entire State of California demonstrating how communities 
can be revitalized to become more sustainable and achieve lower energy costs.

LEED CERTIFICATION

There are currently 66 LEED certified buildings in the two cities, and the new 
Long Beach Civic Center complex currently under construction will be LEED 
Gold certified or better. The 578,000 square foot complex will include a new 
City Hall, Port Headquarters and Main Library and is set to be completed in 
summer 2019. 

Recycling and Waste Reduction

Huntington Beach

Huntington Beach has 29 different programs aimed at reducing waste sent into the landfill system. 
The City has also implemented large venue recycling programs at City events like 4th of July, the 
Vans U.S. Open of Surfing, and the Breitling Huntington Beach Air Show. 

In addition to waste diversion programs, the City promotes a wide variety of programs aimed at 
educating residents and businesses about ways in which to reduce waste. One of such programs 
is the Fix-it-Clinic program. These clinic are free, family-friendly, do-it together workshops where 
families can bring their broken household items for hands on assessment, disassembly, and 
possible repair. These clinics are staffed by volunteer “coaches” who help other participants 
through their disassembly and troubleshooting. These events help people give people the skills 
and confidence to repair items that would otherwise go in the trash. 

Long Beach

The City has 44 programs aimed at reducing the amount of waste sent to landfills and is a recipient of 
the Nation’s Best Solid Waste Management Program award. Long Beach Environmental Services also 
runs a monthly workshop to teach residents how to compost at home and offers backyard compost 
bins for residents to purchase at a reduced rate. 

Household Hazardous Waste (HHW) programs keep toxic materials, such as electronics (e-waste), 
paint and other household chemicals, out of landfills. In 2016, 107 tons of e-waste were collected 
through the City’s refuse collection programs, 114 tons of e-waste were collected from the public 
at the local HHW drop-off facility, and 239 tons of HHW were collected at the HHW facility in 2016. 

The City has had a plastic bag ban in place since 2011, and is currently evaluating a Styrofoam ban 
program to reduce litter caused by single-use expanded polystyrene (often called Styrofoam) food 
and beverage takeout containers. 
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Circular Economy 

Recycling Market Development Zones

Both cities are home to Recycling Market Development Zones (RMDZs), a program that promotes 
the tenets of the circular economy by utilizing the growing supply of recyclable materials to fuel 
new and existing businesses, create jobs, and divert waste from landfills. As part of the drive 
to serve the customer and the environment, the program supports eligible businesses through 
benefits such as location/permit assistance and foster partnerships between companies who 
may want to use each other’s recyclables for reuse; creating a circular economy and enhancing 
the economic development potential of each zone. Long Beach’s RMDZ, developed in 1992, was 
the first zone developed in the state and has the 2nd highest diversion rate of any large U.S. city. 
Notably, the Port of Long Beach is the largest exporter of secondary materials on the West Coast.  

Orange County’s RMDZ, administered by Huntington Beach, is run by the City’s Energy and 
Sustainability Project Manager, who sits on the Board of the California Product Stewardship 
Council (CPSC). The Executive Director of CPSC, Heidi Sanborn, has been in contact with Amazon 
on creating opportunities for reuse of packaging working with Eli Lawrynowicz. By partnering with 
HBLB, along with CPSC, Amazon is assured that HQ2 will be located in cities with award-winning, 
nationally ranked commitments to sustainability.

Water Efficiency

Huntington Beach

The City has owned and operated its own water utility since 1964, when it was purchased from 
the Southern California Water Company. Since that time the City’s water system have grown to 
service a population of over 200,000. The Water Division takes an active role in local and regional 
water issues and was a leader in conservation efforts during the drought. In response to Governor 
Brown’s mandate, the City carried out more aggressive conservation efforts, implementing an 
aggressive water conservation ordinance in order to achieve a demand reduction target of 20 
percent. Working with the Metropolitan Water District of Southern California, the City provided 
turf removal incentives to businesses and residents resulting in 606,817 square feet in turf 
removed. In 2014, the City was the 1st Place winner in Wyland’s National Mayors Challenge for 
Water Conservation. The commitment to water conversation by the community is evidenced by 
the fact that the City uses less water today than it did in the 1990s, despite an 11 percent increase 
in population and increased tourism. 

Long Beach

Community engagement and outreach is integral to creating a water wise present and future for 
Long Beach. The City partners with the Long Beach Unified school districts to educate the next 
generation about sustainability. Additionally, the City provides a wide array of innovative customer 
support programs and initiatives to help our residents and businesses be water use efficient 
including:

• Lawn-to-Garden turf removal incentive and support
• Rebates for high efficiency devices
• High water bill investigation
• Report a water waster hotline
• Commercial and multi-family incentives and programs
• Water use efficiency tips and information
 
Green Transportation &  
Air Emission Reduction

Huntington Beach

Electric vehicle charging stations are readily available throughout the City at the Civic Center, Main 
Promenade Parking Structure, Beach parking lots, and Bella Terra shopping center, along with 
several other privately owned and operated EV stations. A complimentary Surf City USA shuttle 
is also available from May-September to encourage the use of alternative transportation within 
the city.  

The City also encourages air emission reduction by making facilities and incentive programs 
available to its employees. Employees can enjoy the rewards of an alternate commute program, 
carpool fleet, bike lockers and racks, as well as onsite café, gym and showers. 

Long Beach

Long Beach is a multi-modal city; in addition to using the transit system and driving, many 
residents ride their bike or walk to get to work and school. Long Beach was ranked the 10th most 
walkable city in the nation by Walk Score. Long Beach is also one of the most bike friendly cities in 
the nation and is committed to improving biking infrastructure into the future. The updated Bicycle 
Master Plan was approved by City Council in 2017 with extensive community input and feedback. 
The draft plan continues to build upon a long-standing effort to make Long Beach a city known for 
its bicycle-friendliness. There are currently over 140 miles of bike facilities and 1,700 bike racks in 
Long Beach with more to come.
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Beach Streets events encourage walking, bicycling, running, and skating by temporarily closing 
the road to automobile traffic. The “open streets event” concept began in Bogota, Columbia and 
similar events have since been hosted in cities throughout the world. Long Beach held its first 
Beach Streets event in 2015 and the 5th event is planned for the end of October 2017.

Bike Long Beach, a program of City’s Public Works Department, was developed in an ongoing effort 
to make Long Beach the “Most Bicycle Friendly City in the U.S.” Bicycle Friendly Business Districts 
(BFBDs) receive a listing and map location on the Bike Long Beach website. Additionally, the 
program has worked with businesses to encourage bicycling through the “Bike Saturday” event, 
which rewards bicyclists with a discount or perk each Saturday at over 150 businesses.

Awards and Recognitions

Huntington Beach

• Sol Smart Designation - For encouraging solar market growth through its efforts, Huntington 
Beach has been designated a SolSmart Gold City, a national designation funded by the U.S.  
Department of Energy SunShot Initiative

• Wyland’s Mayors Challenge for Water Conservation (2014) – 1st Place
• Cool California Challenge (2016) – 6th Place Statewide
• Association of California Cities – Orange County – Golden Hub of Innovation Awards – 

Energy and Environmental Quality Award Winner for the City of Huntington Beach’s Energy 
Efficiency Programs (2015)

• Sustain OC – Sustainable Government of the Year (2016)
• Orange County Business Council – Sustainable and Green Development Award Winner for 

the Sustainable Surf City Committee (2012)
• The Climate Registry – Cool Plant Award (2016)
• Orange County Business Council – Sustainable and Green Development Award Winner for 

the Recycling Market Development Zone (2016) 
 
The City is also currently participating in the following Department of Energy Accelerators:

• High Performance Outdoor Lighting – cities participating in this accelerator demonstrate 
practical and best practices to accelerate the deployment of high efficiency outdoor 
lighting and improve system wide replacement processes at the municipal level.  
* https://betterbuildingssolutioncenter.energy.gov/outdoor-lighting/huntington-beach-ca

• Better Communities Alliance – a collaborative effort among 60local governments, 
philanthropies, nonprofit organizations, and leading private companies to accelerate local 
government clean energy progress across the county. 

*https://energy.gov/eere/articles/energy-department-launches-better-communities-
alliance-ignite-clean-energy-action

• Zero Energy Districts – this accelerator serves as a pathway toward optimizing energy 
efficiency at a district scale. This accelerator is part of the City’s effort to create an 
Advanced Energy Community in the Oak View neighborhood.  
*https://betterbuildingsinitiative.energy.gov/accelerators/zero-energy-district

Long Beach

• Recognized by the U.S. Conference of Mayors “Energy and Climate Protection Efforts”
• Cool CA Challenge 2016 – 2nd place
• Recognized by the Climate Registry “In commemoration of their vision and the environmental 

leadership as both a founding member of The Climate Registry and a participant in Southern 
California Edison’s Cool Planet Project”

• Planning Association Awards
• Terminal Island (TI) Freeway Transition Plan; Urban Design, Award of Excellence. This plan 

addresses environmental concerns and reflects the community’s vision for converting a 
1-mile underutilized section of the freeway into a local-serving road with an associated green 
space, the first of its kind.

• West Long Beach Livability Implementation Plan; Neighborhood Planning Award, Award of 
Merit. A joint project with the Port of Long Beach, this plan seeks to identify, prioritize and 
strategize the implementation of projects that improve accessibility and connectivity, and a 
cleaner environment especially for those who live in proximity to the Port.
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WE’RE CONNECTED

Huntington Beach and Long Beach have prioritized investments in wireless and broadband 
assets to implement smart city initiatives that promote sustainability, accessibility, resiliency, 
and mobility. Broadband is an economic enabler for businesses. Connectivity is no longer a 
luxury – it is essential to business functionality. Studies show that increased broadband speeds 
have a significant positive effect on economic growth. This data has led to the adoption of new 
approaches by both Huntington Beach and Long Beach. Through proactive planning efforts, both 
cities are incorporating smart technologies into their infrastructure – this in turn enables each city 
to attract businesses who share these core values. 

The reason to invest in wireless and broadband technology is to foster and create a vibrant 
economic base for the local economy. The cities of Huntington Beach and Long Beach understand 
that to be more attractive to companies considering relocating or expanding, commercial corridors 
require the expansion of high speed broadband services. Our goal is to ensure that cutting-edge 
telecommunications services are available to boost new business growth in every business 
corridor of our cities. 

Broadband Strategic Plan - HB

To achieve these goals the City of Huntington Beach was proactive and engaged CTC Technology 
and Environment (CTC) to develop a Broadband Strategic Plan. This Plan determined the City could 
maximize the benefits of the City’s existing broadband infrastructure, integrating future broadband 
projects with broader economic development planning, thereby meeting the connectivity needs 
of businesses in Huntington Beach. CTC recommended the City continue implementing best 
practices and explore win-win partnerships with private companies. To that end, the City has 
completed the following to become better connected:

• Acquisition of 11,000 Streetlights  
The City acquired 11,000 streetlights from Southern California Edison to facilitate the 
implementation of smart city initiatives and the expansion of small cell wireless facilities 
citywide. 

• Wireless Master Plan  
The City hired Magellan Advisors to create a Wireless Master Plan. This Plan capitalizes on 
the City’s acquisition of vertical infrastructure (streetlights) coupled with the existing City 
owned infrastructure to decrease the digital divide in service coverage. 

Fiber Connectivity
• GIS Location Tool  

The City created a new interactive Fiber/Wireless Location Map to enable staff to view 
priority areas and work with communication providers to permit small cell sites and facilitate 
increased connectivity in the City.

• Master License Agreement  
The City created a Master License Agreement for carriers to expedite leasing terms for 
siting small cell sites on City-owned assets. 

• Zoning Text Amendment 
The City’s Zoning Code was modified to create a streamlined approach for 
telecommunication carriers wishing to locate on City-owned assets. This reduced the time 
spent on public approval processes and administratively permitted small cell sites that 
meet City aesthetic requirements. 

• Partnership with Philips Connected Lighting 
he City is exploring a partnership with Philips Lighting to install up to 200 smart poles within 
the City. 

• Expansion of Fiber to City-Owned Properties 
The City has prioritized creating a Middle Mile of Dark Fiber and connecting City owned 
facilities. 

• Implementation of a Dig Once Policy  
This policy has enabled the City to proactively work with any and all excavators in the City 
right-of-way to partner on installing conduit and dark fiber. 

 
This proactive approach has enabled the City of Huntington Beach to effectively attract and retain 
leading businesses. In addition to City owned assets and a proactive approach to working with 
telecommunication carriers and fiber providers, there are many privately installed broadband 
providers within the City. Additionally, should Amazon decide to move to Huntington Beach, the 
City would proactively work with these providers to meet Amazon’s needs; whether it be expedited 
permitting or partnerships with City owned assets. The City would also work with carriers who 
may wish to enter into the City but need a new Point of Presence (POP) by partnering to locate POP 
sites at municipally owned facilities that have adequate AC/DC power. 
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Inventory - Local Enterprise Broadband Services

In addition to City owned assets, there are numerous competitive providers for dark fiber and lit 
services with respect to enterprise customers in the City of Huntington Beach. These services 
would be able to meet the needs of Amazon. According to research conducted by CTC, there are 11 
service providers in the Huntington Beach area that offer a range of services, from dark 
fiber connectivity to data transport services, with speeds that range from 1 Mbps to 100 Gbps. 

Dark Fiber Services

The service providers in the City that offer dark fiber connectivity are Sunesys (acquired by Crown 
Castle) and Edison Carrier Solutions. The City of Long Beach has dark fiber available at the three 
proposed Long Beach locations.

Lit Services

Almost all existing service providers in the City offer enterprise-grade, Ethernet-based services. 
Bandwidths range from 1Mbps to 100 Gbps. There are 11 carriers that provide these services in the 
Huntington Beach area including: AT&T, Atlantic Metro, Level 3, MegaPath, Sunesys, TelePacific, 
Time Warner Cable (Spectrum), Verizon, Windstream, XO Communications, and Zayo. 

*For multiple cellular phone coverage information see Maps C1-4.

*For details regarding fiber connectivity on all submitted sites see Maps F1-4.
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California’s higher education system is not only top-notch: it is accessible. Average tuition at a 
public college or university in the state is $2,890 per semester, and California’s public 4 year 
college graduates have the third-lowest average student loan debt of any state – 26 percent lower 
than the national average. Seven of the top ten universities on the 2017 New York Times College 
Access Index – based on both the number of lower-and-middle-income students enrolled and the 
price charged – are located in California.

1. University of California- Irvine 
2. University of California- Santa Barbara 
3. University of California- Davis 
4. University of California- San Diego 
5. University of California- Los Angeles 
6. University of Florida 
7. Amherst College 
8. Pomona College 
9. University of California- Berkeley 
10. Harvard University 
 
These investments in human capital pay off. In 2015, California earned 28 percent of the 140,969 
patents issued in the United States – more than twice as many patents-per-capita as the national 
average and over four times as many patents as the next-ranked state. 

California also has the diverse workforce necessary to lead the United States into global markets. 
More than a quarter of California’s population was born outside the country. Among English-

speaking residents that are fluent in another language, there are 17 languages represented. The 
state is also home to many native speakers of other languages who also speak English fluently. 
There are seventeen languages with more than 50,000 native speakers in California.

California: Bold Investments in Infrastructure and Housing

California is the sixth-largest economy in the world, and it is making the investments in its physical 
capital and housing stock to sustain and build on that advantage. 

Those investments start with transportation. California will invest an additional $5.2 billion annually 
over the next decade to rebuild our roads and bridges and expand mass transit. California’s urban 
cores have incorporated bicycle infrastructure and pedestrian-friendly downtowns. We are also 
building what will be the only high-speed rail system in the United States, which when completed 
will move passengers from San Francisco to Los Angeles in under 3 hours and will eventually 
extend into an 800-mile system from Sacramento to San Diego. 

The state is also improving access to housing, putting billions of dollars behind affordable housing 
measures and streamlining the building process. This year’s housing package includes a $4 
billion bond measure to kick-start the construction of affordable housing, as well as a permanent 
revenue source for such housing through a modest fee on real estate transactions. 

Finally, California will keep investing in livable communities. A $4 billion bond measure will protect 
California’s natural beauty, increase access to parks and upgrade water systems.
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California: Epicenter of Climate Action

Like Amazon, California is committed to sourcing its energy 
from renewable sources, incorporating energy efficiencies 
into existing buildings and improving freight efficiencies by 
supporting zero-emission freight technologies. In 2014, 
California per-capita emissions were just 54 percent of the 
national average, and its carbon-reduction policies are 
emulated around the world. As a committed partner in 

sustainability, we will help you reduce your carbon footprint. 

California has not only been an environmental leader but has demonstrated that sustainability 
and economic growth can go hand-in-hand. Our pioneering cap-and-trade program was recently 
extended through 2030 with bipartisan support, and we have linked our market with Quebec and 
Ontario – with more to come. Overall, California will reduce carbon emissions 40 percent below 
1990 levels by 2030, and by that year will generate half of its electricity from renewable sources.

California is also leading the way to bring zero-emission vehicle technologies from concept to 
market, with an action plan to bring the number of zero-emission vehicles in the state to 1.5 million 
by 2025. Already, California has over 325,000 such vehicles on the road, making up 47 percent of 
national zero-emission vehicle sales in the United States. The state is on track to help build out the 
infrastructure for one million zero-emission vehicles by 2020.
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California State Incentives and Permit Streamlining

This section outlines the state incentives and permit streamlining available to a project selected in 
California. We have a proven record of working with firms that make significant investments in our 
state. We have a number of flexible programs that can be tailored to meet your needs. For example, 
the state worked closely with industry and local government to bring the B-21 long range strike 
bomber contract to California. The information in this section responds to questions 2, 3 and 4 of 
your request for proposal.

California Competes Tax Credit

The California Competes Tax Credit program is a negotiated income tax credit awarded to 
competitive applicants for proposed growth in hiring and capital investment. It has spurred jobs 
and economic investment across the state. The Governor will propose an extension of five years 
in the 2018-19 State budget. The budget is released January 10, 2018, and must be approved no 
later than June 15, 2018. 

Should California be selected as a potential Amazon HQ2 location, the Administration will work 
with the Legislature to pass legislation that provides certainty to Amazon in accessing these tax 
credits. Under current regulations, up to $40 million annually for five years (up to $200 million total) 
may be made available, and the credits can be carried forward for six years.

Workforce Development and Training Programs

California recognizes that Amazon’s HQ2 will require top technical and managerial talent. California 
is currently making significant investments in training through programs like the Strong Workforce 
Program (a $1 billion program) and the Workforce Accelerator program. 

The state is committed to linking Amazon with state and local workforce partners to accelerate 
skill development, create new apprenticeship models and strengthen the workforce base through 
the aforementioned programs. The Governor will work with Amazon and local community colleges 
and other stakeholders to designate funds to meet Amazon’s workforce needs. 

The state can also promote skill-development through its Employment Training Panel (ETP), a state 
agency that provides funds to offset costs for job skills training. The ETP can provide up to $10 
million in funding for the Amazon HQ2 annually for the next ten years (up to $100 million total) as 

Incentives Amazon hires and trains its workforce at the new location and ETP funding is contingent upon 
contract approval by the panel.

Streamlined Permitting and Environmental Review

California understands that speed and certainty are two key contributors to successful projects. 
The Governor is committed to establishing a multi-agency “strike team” for a project the size of 
Amazon HQ2 that will facilitate and expedite all permits and approvals. The strike team will be 
led by the director of the Governor’s Office of Business and Economic Development (GO-Biz) and 
include leaders from appropriate regulatory agencies, and will coordinate with relevant utility 
service providers. 

California has taken significant steps in recent years to streamline the California Environmental 
Quality Act (CEQA) process for priority projects. CEQA requires public agencies to identify the 
significant environmental impacts of a project and to avoid or mitigate them, if feasible. This year, 
AB 246 extended the Jobs and Economic Improvement through Environmental Leadership Act of 
2011 (AB 900) which expedites judicial review for any CEQA challenges to projects that meet energy 
conservation standards and transportation efficiencies and create good-paying jobs. Another 
example of actions we have taken to expedite a project is legislation (SB 743) that promoted the 
speedy construction of the new Sacramento Kings arena, the Golden 1 Center, by carefully limiting 
judicial remedies and permitting portions of that project to proceed prior to completion of CEQA 
review. The Governor is prepared to pursue additional legislative relief for the Amazon HQ2 project 
through an expedited process when the legislature reconvenes in January 2018.
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Transportation Solutions

In California we have a proven track record of working with the private sector on innovative 
solutions to deliver transportation projects that expedite and improve our transportation systems. 
In the spring of 2016 the California State Transportation Agency Secretary, Brian Kelly, met 
with local government officials, Silicon Valley employers and community advocates to discuss 
transportation improvements to the 101 corridor. This focused workgroup has been successful in 
expediting environmental review and focusing state and local efforts on projects that will deliver 
accelerated improvements to the 101 corridor. As part of the transportation funding package, 
$250 million annually will be provided for innovative congestion relief efforts like the 101 corridor. 
The Governor is committed to working with Amazon, local governments and other community 
advocates on innovative approaches to address transportation issues around an Amazon HQ2 
project in California.

Workforce Housing

In California we understand that workforce housing is a critical factor to consider when making 
a siting decision. We have recently passed a permanent funding source, a housing bond and a 
package of reform measures that will increase housing supply in California, including workforce 
housing. Beginning in 2019, the state will direct approximately $37 million annually for workforce 
housing that serves lower to moderate income households. The Governor is committed to working 
with Amazon, local governments and other advocates to create innovative partnerships that 
address workforce housing issues around an Amazon HQ2 project in California.

Environmental Stewardship

California is leading the way on reducing greenhouse gas emissions and making investments in 
technologies and projects that aid the transition of the state’s economy. This year the state is 
allocating over $1 billion in revenues from the cap and trade program to programs that reduce 
greenhouse gas emissions, including investments that increase the deployment of zero-emission 
vehicles (ZEVs) and necessary infrastructure. The state has also invested in Transformational 
Climate Communities that take an innovative and coordinated approach to reducing greenhouse 
gas emissions and provide local economic, environmental and health benefits to disadvantaged 
communities. For example, should Amazon choose to provide shuttle buses for its employees on 
and around its HQ2 campus, state net zero incentives could help with the acquisition of such 
buses. The Governor is committed to working with Amazon, the state legislature and other 
stakeholders to meet shared environmental stewardship goals, including the implementation of 
sustainability strategies for the community around an Amazon HQ2 project.

Local Government Incentives

The Governor has just approved the extension of 
the Capital Investment Incentive Program (AB 755) 
that authorizes regional and local governments 
to offer property tax abatement to a qualified 
business for up to 15 years for large projects like the 
Amazon HQ2 project.

Other Financial Incentives Available

The following tables list other financial incentives available to Amazon. As we learn more about 
the investments Amazon may make in California, we stand ready to work with the company to 
estimate the value of the incentives that could be available from the following targeted programs.
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Other Available Tax Credits

Benefit Name (Program / 
Service)

Calculation / Value Limits Requirements Process Duration

Research Credit
15% of excess of qualified 

expenses, plus 24% of basic 
research payments 

None Form 3523 Filed with annual tax return 

Film and TV Production Credit – 
Relocating TV Series 

Up to $25,000,000 
Credits apply to the first 
$10,000,000 of qualified 

expenditures 
Application Required 30+ days 

Film and TV Production Credit – 
Independent Films 

Up to $2,500,000 
Credits apply to the first 
$10,000,000 of qualified 

expenditures 
Application Required 30+ days 

Film and TV Production Credit – 
Feature Films, MOW and Mini, New 

TV Series and pilots 
Up to $20,000,000 

Credits apply to the first 
$10,000,000 of qualified 

expenditures 
Application Required 30+ days 

Film and TV Production Credit – 
Credit Uplift (out of zone) 

N/A 
The maximum credit a 

production can earn is 25% 
Application Required 30+ days

Benefit Name (Program / 
Service)

Calculation / Value Limits Requirements Process Duration

New Solar Energy System 
Exclusion 

1% statewide, plus any local 
add-on 

No limit 
County assessor form where/

when required 
N/A

Property Tax Abatements 
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Benefit Name (Program/Service) Calculation / Value Limits Requirements Process Duration

Advanced Manufacturing, Advanced Transportation, 
Alternative Source, and Recycled Feedstock 

Cash Discounts 

Cogeneration Technology 

Common Carriers 

Consumer Cooperatives 

Containers 

Custom Computer Programs 

Delivery to Export Packers 

Interstate and Foreign Commerce

Leases of Mobile Transportation 

Equipment 

Purchases in Foreign Countries 

Real property

Research and Development 

Space Flight Property 

Storage and Use Exclusion 

Tax-paid purchases resold 

Transportation Charges 

Travel Accommodations 

Teleproduction and Post production equipment 

(Use) Tax Credit for Tax Paid to Other States 

Youth Organizations 

Exemptions from the state’s 
portion of the sales and use 

tax 

Limits vary. The maximum 
limit for total R&D exemptions 

in a calendar year is 
$200,000,000 in exemption 

File certificate, where 
applicable Immediate upon purchase 
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Elected Officials

Letters of 
Recommendation
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Chambers of Commerce
Letters of Recommendation
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Educational Institutions
Letters of Recommendation
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                                                                           Lisa Larroque Alexander 
                                                                                            Vice-President 

                               Customer Solutions & Communications 
                                                                  Work (213)244-2957

      Cell (213)507-4685  

 

October 13, 2017 

 
Mayor Barbara Delgleize                    
City of Huntington Beach                    
2000 Main St.                            
Huntington Beach, CA 92648 

Dear Mayor Delgleize, 

SoCalGas would like to offer our support for economic development activities that attract 
new businesses to the communities that we serve.  It would be incredibly exciting if 
Amazon.com chooses to select Southern California as home for its new headquarters.   

As the nation’s largest natural gas distribution utility, SoCalGas has been reliably delivering 
natural gas to California residents and businesses for 150 years. We are committed to delivering 
clean, safe and reliable energy to 21.6 million consumers through 5.9 million meters in more 
than 500 communities.    

To help our business customers be more competitive, profitable, efficient, and 
environmentally friendly, we offer the following: 

Single Point of Contact Customer Service 
SoCalGas will assign a dedicated account executive to help identify energy needs, 
opportunities to reduce operating cost, as well as consultation and analysis to help the 
customer assess options and maximize the benefits of incentive programs.   
 
New Business Services 
SoCalGas understands new construction and we are dedicated to meeting project schedules. 
Our customer installation process is organized around regional engineering planning hubs 
that provide customized service for customers. 

Energy Efficiency Incentive Programs 
Customers can participate in equipment incentive programs designed to reduce the cost of 
energy efficient equipment such as boilers, furnaces, foodservice equipment, solar water 
heaters, and other commercial or industrial equipment. 
 
Alternative Energy Incentives and Tariffs 
We offer incentive programs that help pay down the costs of generating electrical power 
onsite for customers that want to reduce their operating costs, while increasing the reliability 
and resiliency of their electricity service.  Businesses can also take advantage of the 
Distributed Energy Resources Services tariff, which enables customers short on capital to do 
these projects. 
 
 

 
 
Companies that have fleet vehicles can benefit from converting their fleet to natural gas 
vehicles (NGV) and taking advantage of our Compression Services tariff, which reduces the 
equipment capital cost for customers.   

 

Air Quality Assistance 
Assistance for air quality compliance is available to large commercial and industrial 
customers located in air quality management districts in SoCalGas service territory.   
 
Biogas Interconnection 
By collecting site generated biogas, cleaning it to acceptable quality standards and injecting 
it into our pipelines, facilities can qualify for incentives up to 50% of project cost.  
 

Thank you for the opportunity to present our customer offerings.  We look forward to 
collaborating with City of Huntington Beach and Amazon.com on this exciting project. 

 

Sincerely, 

 

 

Lisa Larroque Alexander                                                              
Vice President                       
Customer Solutions & Communications       
Tel:  213-244-2957                                                
Cell: 213-507-4685   
LAlexander@semprautilities.com 
 





 
 
October 16, 2017 
 
The Honorable Mayor Robert Garcia 
City of Long Beach 
333 W. Ocean Boulevard, 14th Floor 
Long Beach, CA 90802 
 
RE: Support for Amazon’s New Headquarters (HQ2) in Huntington Beach and 
Long Beach, CA 
 
Dear Mayor Garcia, 

I am writing to express Downtown Long Beach Alliance’s (DLBA) strong and eager support 
for the collaborative proposal of the cities of Huntington Beach and Long Beach (HB/LB) to 
secure Amazon’s second headquarters (HQ2). 

Amazon’s presence would position these coastal communities in a national spotlight, bringing 
them broad exposure and spurring development and revitalization. Working together, the 
cities of HB/LB are more than poised to assist Amazon in meeting their needs to create an 
exceptional HQ2 location.  

The DLBA is dedicated to the management, marketing, security, maintenance, advocacy, 
economic and community development of its two assessment districts in cooperation with the 
City of Long Beach and the private sector.  The presence of Amazon to Downtown Long 
Beach would help our mission to cultivate, preserve and promote a healthy, safe and 
prosperous Downtown. 

With a well-educated workforce, renowned universities, enviable lifestyle choices, extensive 
outdoor recreational activities, ideal climate, celebrated beaches, world-class entertainment 
and sports, and abundant housing choices, the cities of HB/LB are the perfect fit for the new 
home of HQ2 supporting Amazon’s workforce and their mission to be the world’s most 
customer-centric company. 

We are proud to be a community partner working with the City of Long Beach to secure this 
very important opportunity and partnership with Amazon.  Thank you for your consideration 
and the occasion to express our support. 

Sincerely,  

 
Kraig Kojian 
President & CEO 
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CITY OF HUNTINGTON BEACH CITY OF LONG BEACH

HBLB Key Personnel

Mayor Barbara Delgleize, City of Huntington Beach
Barbara.Delgleize@surfcity-hb.org

Fred A. Wilson, City Manager
Fred.Wilson@surfcity-hb.org  |  714.375.8465

Lori Ann Farrell - Harrison, Assistant City Manager
Loriann.Farrell@surfcity-hb.org  |  714.536.5236

Kellee Fritzal, Deputy Director of Economic Development
Kfritzal@surfcity-hb.org  |  714.374.1519

Antonia Graham, Assistant to the City Manager
Antonia.Graham@surfcity-hb.org  |  714.536.5537

Julie Toledo, Public Information Officer
Julie.Toledo@surfcity-hb.org  |  714.536.5577

Bob Stachelski, Transportation Manager
Bstachelski@surfcity-hb.org  |  714.536.5523

Jennifer Villasenor, Planning Manager
Jvillasenor@surfcity-hb.org  |  714.374.1661

Leslie Edwards, GIS Analyst II
Ledwards@surfcity-hb.org  |  714.536.5697

Sunny Han, CPA, CFE, Project Manager / Finance
Sunny.Han@surfcity-hb.org  |  714.536.5907

Mayor Robert Garcia, City of Long Beach
MayorGarcia@longbeach.gov

Mark Taylor, Chief of Staff to Mayor Robert Garcia
Mark.Taylor@longbeach.gov  |  562.570.7799

Patrick H. West, City Manager
Patrick.West@longbeach.gov  |  562.570.6916

Amy Bodek, Director of Development Services
Amy.Bodek@longbeach.gov  |  562.570.6428

John Keisler, Director of Economic Development
John.Keisler@longbeach.gov  |  562.570.5282

Sergio Ramirez, Deputy Director of Economic Development
Sergio.Ramirez@longbeach.gov  |  562.570.6129

Craig Beck, Director of Public Works
Craig.Beck@longbeach.gov  |  562.570.6771

Diana Tang, Manager of Government Affairs
Diana.Tang@longbeach.gov  |  562.570.6506

DiMare, Brown, Hicks & Kessler, LLC
1121 L Street, Suite 408  |  916.341.0808
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The cities of Huntington Beach and Long Beach want to thank you 
for the opportunity to participate in the Amazon HQ2 RFP. The 
land of Dreamers and Doers offers the perfect trifecta of Sand, 
Sea, and Air. 

Choose Amazon Coast.

127



128


